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IT’S TIME TO GO GREENER…

NH3

2 YEAR OLD BLACK ANGUS BULL SALE

FEBRUARY 8, 2024
FORT MACLEOD AUCTION

80 Rugged Rising Two Year Olds!
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OPINION

A recent news release from 

the Alberta Farm Animal Care 

Association (AFAC) announced 

that the organization would be 

terminated effective March 1, 

2024. It was the abrupt end to 

the 30-year-old organization that 

has served the livestock industry 

well and was a pioneer of animal 

welfare ideas and actions. But first, 

with some transparency, I was a 

Founding Father of AFAC, served 

on its board for a few years and even 

filed its incorporation regulations. 

Subsequently, as a keen observer 

of the organization, I watched it 

evolve into a sophisticated operation 

that delivered actual services that 

helped animals in distress and ways 

to address abuse cases in a timely 

way before they became criminal 

matters. AFAC also got involved in 

training truckers and folks involved 

in accidents on handling livestock 

safely and humanely – I believe that 

was a first in North America. 

AFAC was created at a time when 

livestock organizations across North 

America felt under assault from 

extremist animal rights groups and 

their allies in the green left lobby 

industry. At the time, 30 years 

ago, those anti-agriculture zealots 

had well-financed, sophisticated 

PR campaigns in place to spread 

disinformation and outrageous 

allegations about commercial animal 

agriculture. Those fear mongering 

campaigns generated a flood of 

donations from gullible city people. 

What was even more aggravating 

was the mainstream media’s 

complicity in supporting those 

duplicitous campaigns. The same 

groups were also making inroads into 

academia and schools. Commercial 

livestock producers felt powerless 

against the onslaught and demanded 

that their commodity organizations 

do something to counter what looked 

like a one-sided war against livestock 

production.
There were emergent groups being 

developed by livestock groups in 

various jurisdictions, and a national 

group was established in the USA. 

Alberta’s efforts to promote a 

positive image of commercial animal 

agriculture were mainly through 

the Ag in the Classroom program 

managed by the former Alberta Cattle 

Commission (now the Alberta Beef 

Producers). It was mostly a volunteer 

operation run on a fairly limited 

budget. It never had the capacity 

to operate consistently across the 

province with multiple programs 

for various school age groups. But 

that program helped instigate initial 

meetings about how a better PR 

effort could be launched to counter 

the disinformation war animal rights 

groups were waging. Those meetings 

resulted in establishing AFAC. But 

as noble as the intent was from the 

very beginning, it suffered from 

that usual ailment that plagues so 

many commodity groups – a lack 

of significant long-term financial 

support. That unfortunate reality was 

cited as the reason the organization 

was finally terminated. 
AFAC did receive financial support 

from the Alberta government, but 

in the beginning, it was less than 

robust, mainly because it was 

providing a significant grant to the 

Alberta Society for the Prevention of 

Cruelty to Animals (ASPCA). That 

venerable and long-standing group 

was empowered by the Alberta 

government to enforce animal cruelty 

and abuse laws throughout most of 

the province, including commercial 

animal agriculture. ASPCA officers 

worked with urban humane societies 

and the RCMP to prosecute criminal 

cases. Part of the rationale behind 

creating AFAC back in the day was 

that the ASPCA sometimes appeared 

too enthusiastic about pursuing 

commercial animal agriculture 

incidents. The organization also had 

an educational and political outreach 

program that seemed to favour an 

animal rights philosophy agenda. To 

be fair, the ASPCA, as a non-profit 

charity, had to appeal to city folks for 

donations to help fund its operations. 

By accident or design, it had to use 

more sensational PR approaches to 

compete with other animal rights 

organizations for the urban citizen 

donation dollar. 

Animal welfare 
group bites the 
dust

... its good work led the nation   by Will Verboven

          AFAC did receive 
financial support from the 
Alberta government, but 
in the beginning, it was 
less than robust, mainly 
because it was providing 
a significant grant to the 
Alberta Society for the 
Prevention of Cruelty 
to Animals (ASPCA). 
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A Solid Grazing Management Program

at MJT Cattle 
Company

THE BEST OF LAND 
AND HERD HEALTH

issue

Featuring:

SPECIAL EDITORIAL

JANUARY
• A Year In Review  • Alberta Beef Industry Conference

SEPTEMBER / OCTOBER
• Auction Market Guide

APRIL / MAY
• Technology (May)  • 4-H Sales and Shows (April & May)

NOVEMBER
• Environment & Sustainability

DECEMBER
• Looking back, looking ahead

JUNE / JULY
• The Best of Grass & Herd Health, Nutrition Management

AUGUST
• Custom Feedlot Guide  • Women in Agriculture

February 28 & 29, 2024 | Hyatt Regency, Calgary

Alberta Beef Industry Conference 2024

Talks

Meat Us In COWTOWN 

for Alberta’s Premier Beef Industry Event
Tradeshow | Speaker Sessions | Networking | Social Functions

KEYNOTE SPEAKER
Dr. Pippa Malmgren

Bestselling author and expert 
in the Economy, Leadership, 

and Technology

Photo by: Roth and Ramberg

Details & Registration at www.abiconference.ca

Brought to you by:

Cargill Animal Nutrition
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Genomic project 
to benefit 

commercial sector

Co m m e rc i a l  c a t t l e 
producers will soon 
have access to genomic 
predictions for heifers to 
boost herd productivity 

and operation profitability. 
“It is rewarding when you know 

you have a true-type female that 
fits your environment and fits your 
management,” says Edgerton’s Pugh 
Farms owner, Greg Pugh. “But if 
you can have that same female and 

you can know that she can convert 
grass at a more efficient rate, or her 
progeny can convert concentrates 
in the feedlot at a more efficient rate 
than a cow that looks exactly like 
her, that’s the cow that I want to be 
able to sell to our customers. That’s 
where the genomic side of it is quite 
exciting.”

Indeed, the seedstock sector has 
had access to genomically enhanced 
expected progeny differences 

(GEPDs) and genetic evaluations 
for years and commercial producers 
have used this information to select 
bulls.

“When our  commerc ia l 
customers purchase breeding 
stock bulls they are able to use 
that information in their selection 
decisions, but then that’s only half 
of the contributing genetics to that 
feeder calf,” says Canadian Angus 
Association director of science and 

System will help producers 
make data-driven decisions 

technology Kajal Latimer. “The other 
contributing factor is their female 
selection and that’s typically from 
their own herd.”

Following discussions, the 
association determined that 
commercial producers want the 
same quality and quantity of data for 
replacement heifers that is currently 
available for bulls. 

“We have such an incredible 
database from the seedstock 

sector, both from Canadian Angus 
and Canadian Hereford, why not 
leverage that information to create 
predictions for those commercial 
females,” Latimer says. “So, we 
developed partnerships and a project 
design that allows us to deliver that.”

The $3.8 million, four-year project 
is spearheaded by the Canadian 
Angus Association with support 
from Results Driven Agriculture 
Research (RDAR), Canadian 

Hereford Association and TELUS 
Agriculture.

The first two years of the project 
will involve collecting good quality 
data from the commercial sector to 
build a reference population that 
is representative of environmental 
and management conditions 
across Canada. The last two years, 
researchers will ensure models are 
working well to provide robust 
genetic predictions.

Following discussions, the 
association determined that 
commercial producers want 

the same quality and quantity 
of data for replacement heifers 

that is currently available
 for bulls. 

Edgerton’s Pugh Farms owner, Greg Pugh, and his wife, Amanda, are fourth 
generation farmers on a family operation that was established in 1910
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On behalf of our host organizations, I would like to invite you to the 21st Annual Alberta 
Beef Industry Conference!

This year marks a significant moment as we return to Calgary, a city we haven’t visited 
since the conference evolved from a cattle feeders-only event. We are excited about the 
vibrant atmosphere and networking opportunities this location offers.

For over two decades, the Alberta Beef Industry Conference has stood as the premiere 
gathering for leaders in the beef industry. This annual event consistently draws a diverse 
group of on-farm decision-makers from across western Canada.

Our lineup of esteemed speakers brings a wealth of knowledge and expertise, offering 
diverse perspectives that are sure to ignite inspiration and drive innovation. Of course, 
this event has always been more than just engaging speaker sessions. It is truly about 
fostering connections, exchanging ideas, and forging new relationships. We encourage 
you to actively engage with fellow attendees, share your experiences, and leverage this 
opportunity to network and collaborate.

We look forward to welcoming you to Cowtown this February 28 & 29!

Jennifer Brunette

ALBERTA BEEF INDUSTRY CONFERENCE 2024

W E L C O M E
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IT’S YOUR 
BUSINESS. 
Merck Animal Health 
has got your back.

We always put our customers and their animals first, so you can be 
confident that your business and your livestock are ready for today’s 
challenging market conditions. 

Discover our feedlot solutions and resources today.

CA-RVL-220700008

FALL FEEDER GUIDE
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IT’S YOUR BUSINESS. Trust your herd to Merck Animal Health.
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ALBERTA
BEAVERLODGE
VJV BEAVERLODGE AUCTIONS
Yancy Crosier, Manager 403-485-0887
Phone:780-354-2423 
• Fax: 780-354-2420
Website: www.vjvauctions.com
Email: vjvbeaverlodge@gpnet.ca
Regular Sales: Thursdays @ 9:00 a.m.
Special & Electronic Sales: Visit our web-
site for details.

VJV DAWSON CREEK AUCTION, BC
Yancy Crosier, Manager 403-485-0887
Phone: 250-782-3766 
• Fax: 250-782-6622
Website: www.vjvauction.com
Email: vjvdawsoncreek@outlook.com
Regular Sales: Tuesdays @ 9:00 a.m.
Special Calf & Yearling Sales: See our 
website for details

BROOKS
BOW SLOPE SHIPPING ASSOCIATION
Lachie McKinnon, 
Manager 403-362-1825
Phone: 403-362-5521 
• Fax: 403-362-5541
Website: www.bowslope.com
Email: bowslope@eidnet.org
Regular Sales: Fridays @ 9:00 a.m.
Special & Electronic Sales: Visit our web-
site for details.

CALGARY
TEAM – THE ELECTRONIC AUCTION 
MARKET
Jason Danard, Manager 403-519-8916
Phone: 403-234-7429 
• Fax: 403-266-3368
Website: www.teamauctionsales.com
Email: info@calgarystockyards.com
Regular, Special & Electronic Sales: Visit 
our website for details.

CLYDE
NORTH CENTRAL LIVESTOCK EXCHANGE INC.
Amber Oko
Phone: 780-348-5893 
• Fax: 780-348-5704
Website: www.nclclyde.com
Email: agarrioch@nclclyde.com
Regular/Presort Sales: Tuesdays @ 9 a.m.
Special & Electronic Sales: Visit our web-
site for details.

EDMONTON
DLMS – (DIRECT LIVESTOCK MARKETING 
SYSTEMS)
Jeannie Chase
Phone: 780-554-4939 
• Fax: 780-732-4385
Website: www.dlms.ca
Email: jeannie@dlms.ca
Regular Sales: Thursdays @ 10:00 a.m.
Special & Electronic Sales: Visit our web-
site for details.

FORT MACLEOD
SOUTHERN ALBERTA LIVESTOCK 
EXCHANGE (S.A.L.E.)
Allan Lively 403-627-7776
Phone: 403-553-3315 or 888-553-7715 
• Fax: 403-553-4264
Website: www.livestock.ab.ca
Email: ramona@livestock.ab.ca
Regular Sales: Tuesdays @ 9:00 a.m., 
Feeders first
Special & Electronic Sales: 
See our website for details.

INNISFAIL
INNISFAIL AUCTION MARKET
Danny Daines 403-391-0580
Phone: 403-227-3166 or 1-800-710-
3166 • Fax: 403-227-2202
Website: www.innisfailauctionmarket.com
Email: iamarket@telus.net
Regular Sales: Wednesdays @ 9:00 a.m.
Special Sales: Please see our website or 
Facebook page for details.

LETHBRIDGE
BALOG AUCTION SERVICES INC.
Bob Balog 403-382-5727
Phone: 403-320-1980, 1-877-320-1988 
• Fax: 403-320-2660
Website: www.balogauction.com
Email: sold@balogauction.com
Regular Sales: Cows, Bulls & Finished 
Cattle: Wednesdays @ 10:30 a.m.
Special Sales: Check our website for 
dates and times.

PERLICH BROS. AUCTION MARKET LTD.
Bob Perlich 403-382-7800
Phone: 403-329-3101, 1-855-PERLICH 
• Fax: 403-327-2288
Website: perlich.auction
Email: auction@perlich.com

Regular Sales: Thursdays @ 
10:00 a.m. & 1:00 p.m.
Special Sales: Rancher Calves: 
See our website for details

MEDICINE HAT
MEDICINE HAT FEEDING CO.
Wyatt Stuber, Manager 403-878-9052
Phone: 403-526-3129 
• Fax: 403-528-9355
Website: www.mhfc.ca
Email: office@mhfc.ca
Regular Sales: Wednesdays @ 9:30 a.m.
Special Sales: Visit our website for details.

OLDS
OLDS AUCTION MART LTD.
Tyler Rosehill 403-507-1782
Phone: 403-556-3655 
• Fax: 403-556-2688
Website: www.oldsauction.com
Email: info@oldsauction.com
Regular Sales: Tuesdays @ 9:00 a.m.
Special & Electronic Sales: Visit our web-
site for details.

PICTURE BUTTE
PICTURE BUTTE AUCTION LTD.
Brad deLeeuw 403-382-7362
Phone: 403-732-4400 
• Fax: 403-732-4405
Website: www. picturebutteauction.ca
Email: operations@picturebutteauction.ca
Regular Sales: Saturdays @ 11:30 a.m.

PONOKA
ASHLAND INTERNATIONAL MARKET
Jim Ashbaugh Owner/Operator
Phone: 587-802-0201
Email: market@ashlands.com
Website: www.ashlands.com
Regular & Special Electronic Sales: Daily

VOLD JONES VOLD AUCTION CO. LTD.
Craig Jacklin, Manager 403-783-1453
Phone: 403-783-5561 
• Fax: 403-783-4120
Website: www.vjvauction.com/ponoka
Email: office@vjvauction.com
Regular Sales: Wednesdays @ 9:00 a.m.
Special & Electronic Sales: Visit our web-
site for details.
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Canadian prairie cattlemen do so much more than raising safe and nutritious beef. They offer a 

critical public good by maintaining grasslands, thereby protecting biodiversity that would oth-

erwise be lost and sequestering carbon that would otherwise be released. Will they – soon or 

ever – be appropriately compensated for the environmental goods and services they provide?

Sorry, guys: probably not. 

While countless programs have been suggested and piles of studies have been completed, cow-calf produc-ers have not yet and will likely nev-er see meaningful payment for the grassland maintenance work they provide year after year. Eventually, programs for ‘additionality’ type op-erating changes may provide small cash payouts: the first of these are already doing so. However, limit-ing payments to operational chang-es, while easier to administer, doom these programs to small payouts, minimal producer uptake and neg-ligible real environmental impact. Money would be nice, admits 

Lumsden, Saskatchewan cow-calf producer and grassland advocate, Tom Harrison. But, he says, the ben-efits of participating in conservation projects go beyond cash payments. “The motivating factors for pro-ducers have to be about more than just the monetary part, especially in the ranching sector. If we just looked at our operations from a monetary perspective, we might make more money just walking away and rent-ing out the land. You have to be-lieve in what you’re doing. You have to believe that you’re doing the right thing.”
Harrison is a man who wears many hats. First and closest to his 

heart, Harrison is a long-time cow-calf producer. Together with his wife, Tracy, Harrison runs a 250-head commercial herd of predominant-ly Angus and Speckle Park cattle. Harrison is also a project manag-er with the Saskatchewan Stock Growers Foundation, working to develop a term-based conserva-tion easement program on grazing land. He’s also one of a team of four managing the South of the Divide Conservation Action Program (SODCAP)’s new Living Lab re-search project. Living Labs is a national network of on-farm trials that bring together farmers and scientists to develop and 

The value of EG&S … even when there’s no money attached

We have to sell that message and showcase how we manage that system because 

you know darn well that the plant food people are promoting their products as 

environmentally friendly even though in some cases they’re creating literal deserts.

INDUSTRY

Brett Stuart is a founding partner with Global Agritrends, a Colorado-based market intelli-

gence firm that provides analysis of global protein markets to clients from hedge funds and 

Wall Street banks to protein packers and exporters to cattle producers and feeders. ABM sat 

down with Stuart to chat about what’s going on in the cattle market today and what’s on the 

horizon. The interview below has been edited for brevity. 
ABM: So Brett, tell me a bit about how your crystal ball works? You evaluate everything from weather to global politics to demand trends to make your forecasts, correct? 

Stuart: That’s exactly right. For example, the La Nina weather pat-tern continues in the Pacific, which suggests that it’s going to continue to be dry in North America but wet in Australia. We’re not meteorologists but we use those kinds of trends and patterns to show the kind of direction we’re going. 

We expect the US cattle market to tighten significantly next year be-cause there’s been a pretty significant decline in US beef production that would be supportive to prices. That’s kind of looking into next year. But we’ve also got models where we fore-cast 10 years out, asking how much beef, pork and poultry the world is going to need a decade from now and can we get there. Some of our analysis is short term, some is longer. A lot of it is analyzing and interpreting the news and data and saying, Okay, here’s what China 

is saying today about COVID or about their meat markets, and here’s what we think about that. 
ABM: How much more difficult is your job today than it would have been in, say, 2018: before COVID, before Russia’s invasion of Ukraine, before the current inflation and eco-nomic uncertainty? 

Stuart: It’s much more compli-cated. Like a lot of people, I won-der: what did we do every day three or four years ago? What did we 

Beef Market Outlook: Q&A with Global Agritrends
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Growing up in southern British 
Columbia, Brianna’s life was steeped in 
the rhythms of ranching along side her 
family raising purebred Black Angus. 
From a young age, Brianna was heavi-
ly involved in 4-H, specifically in beef 
projects. This early engagement provid-
ed a solid foundation in agriculture and 
livestock management, fostering a deep 
connection to the land and livestock 
that would guide her future endeavors.

Brianna moved to Alberta to fur-
ther her education, enrolling in the 
agricultural business program at Olds 
College. Her academic journey led 
to a career as an agronomist, earning 
Certified Crop Advisor accredita-
tion and working across Alberta. Five 
years ago, she found herself back at 
Olds College, where she has since tak-
en on the role of Project Lead with-
in the Technology Access Center for 
Livestock Production.In this position, Brianna is at the 

forefront of integrating technology into 
livestock systems, focusing on sustain-
ability. She manages projects on op-
timizing forage production, refining 
grazing practices, and enhancing soil 
quality through technology integra-
tion. The projects she is involved in 
include utilizing tools for monitoring 
livestock behavior, improving opera-
tional efficiency, managing herd data, 
and gaining insights into environmen-
tal conditions using infield sensors. Her 
role is a blend of project management, 
innovation, and practical application, 
always seeking a balance between eco-
logical responsibility and economic 
viability.

Beyond her professional life, 
Brianna runs a small Angus cow/calf 
operation near Sundre with her two 

young children, where she focuses on 
maximizing potential through regen-
erative and sustainable practices. 

Recently, Brianna became a di-
rector of the Western Stock Growers’ 
Association (WSGA). Her involve-
ment with the WSGA stems from 
a desire to delve into land and water 
management issues, expand her net-
work, and tap into the wealth of knowl-
edge within the board. She values the 

unbiased, practical input from real 
ranchers and is passionate about pro-
moting sustainable land use and pol-
icy advocacy. This makes her the 
perfect addition to the WSGA board 
of directors.Brianna’s journey from a young 4-H 

enthusiast to a leader in sustainable 
ranching and agricultural innovation 
is a testament to her dedication and 
passion for the industry. 

A Champion of Sustainable Ranching 
and Agricultural Innovation

www.wsga.ca | office@wsga.ca | 403-250-9121

Brianna Elliot
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The Nish Ranch 
has many options 
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Rebuilding the herd 
AFTER BT 

2 YEAR OLD BLACK ANGUS BULL SALE

FEBRUARY 9, 2023
FORT MACLEOD AUCTION

80 Rugged Rising Two Year Olds!

MINERAL, NOT MESS.
ProStock biodegradable mineral tubs provide  
great nutrition, without plastic waste.
Check out the full lineup  
at UFA.com.

13867
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13867

As a UFA Member you could earn patronage 
on minerals, livestock equipment, and more. 

Learn More at UFA.com/Patronage

PATRONAGE, THAT’S A PLUS.
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2 YEAR OLD BLACK ANGUS BULL SALE

FEBRUARY 9, 2023
FORT MACLEOD AUCTION

80 Rugged Rising Two Year Olds!

The Cash 
Family
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For more information please contact Ben Meinen Cell: 604-378-9931  Email: b.meinen@trioliet.com

BEAR TRAP FEEDERS 5,000 ✪	 ✪	 ✪	 ✪	 ✪	 ✪

BOB LOWE 403-652-0029    DON LOWE 403-333-5754  
MAIN 403-546-5550  
beartrapfeeders@gmail.com 

CALHOUN CATTLE CO. LTD. 6,000	 ✪	 ✪	 ✪	 ✪	 ✪	 ✪	

JASON CALHOUN, ROD & CAROL CALHOUN
JASON 403-333-5438   MAIN 403-546-2655  
calhouncattle@gmail.com   

CATTLELAND FEEDYARDS LTD. 25,000	 ✪	 ✪	 ✪	 ✪	 ✪	 ✪	
STRATHMORE, AB
KEITH GREGORY 403-325-1425   MAIN 403-934-4030    FAX 403-934-4594  
keith@cattleland.ca 

DIAMOND 8 CATTLE CO. 7,500	 ✪	 ✪	 	 ✪	 ✪	 ✪	

PINCHER CREEK, AB 
CAM VANEE 403-894-2178   MAIN 403-627-1525   FAX 403-627-1524  
d8cattle@gmail.com 

FOOTHILL FARMS 7,000 	 	 ✪	 ✪	 	 ✪	

FORT MacLEOD, AB
HENK VANDENBURG 403-315-3969   MAIN 403-553-4290   FAX 403-553-4291 
foothillfarmsfortmacleod@gmail.com  

HIGHLAND FEEDERS LTD. 36,000 ✪	 ✪	 ✪	 ✪	 ✪	

VEGREVILLE, AB
MIKE KOTELKO C: 780-632-1584  MAIN 780-768-2466  FAX 780-768-3888
mkotelko@highlandbeef.com highlandbeef.com VBP CERTIFIED 

JUBILEE FEEDLOT 6,500 ✪	 ✪	 ✪	 ✪	 ✪	 ✪

EVAN STANLEY 780-307-1794
MAIN 780-349-2476 FAX 780-349-5414 
estnly@hotmail.com  jubileefarms.ca 

KAV 14,000 ✪	 ✪	 ✪	 ✪	 ✪	 ✪	 	
MYRON KLASSEN. KEVIN KLASSEN.  
OFFICE 403-546-2420  
accounts@kavltd.ca VBP+ CERTIFIED 

PARK ROAD FARMS LTD. 10,000 ✪	 ✪	 	 ✪	 ✪	

NOBLEFORD, AB
ALLAN SLOMP 403-308-7379   MAIN 403-824-3676 
prf@xplornet.com

SHELTER VALLEY CUSTOM FEEDING 10,000 ✪	 ✪	 	 ✪	 ✪	 ✪

LETHBRIDGE, AB
CORY CONAN 780-894-1020   SAM McQUAID 780-209-2373   MAIN 403-380-3845 
svlc@telus.net 

TRUCKING

PEN SHARING

PERFORMANCE 

TRACKING
AGE VERIFICATION

MARKET SERVICES

CUSTOM ORDER 

BUYING AND SELLING

CAPACITYFEEDLOT GUIDE
TRUCKING

PEN SHARING

PERFORMANCE 

TRACKING
AGE VERIFICATION

MARKET SERVICES

CUSTOM ORDER 

BUYING AND SELLING

CAPACITYFEEDLOT GUIDE
SHELTER VALLEY LAND & CATTLE 36,000 ✪	 ✪	 ✪	 ✪	 ✪	 ✪	

CZAR AB
CHRIS McQUAID 780-806-6107   SAM McQUAID 780-209-2373   MAIN: 780-857-2720 
svlc@telus.net   Feeding all classes of cattle.

STAUFFER FEEDLOT  50 Years In The Cattle Business 5,000 ✪	 ✪	 ✪	 ✪	 ✪	 ✪

ECKVILLE, AB
MURRAY STAUFFER, OWNER   JACK PUDDIFANT, MANAGER   MAIN 403-746-5737
stauff1@explornet.com

TFS FEEDLOTS 30,000 ✪	 ✪	 ✪	 ✪	 ✪	

EXPANSE-BOW RIVER-BARNWELL-FINCASTLE  MAIN/OFFICE 403-223-9090
JAMES BEKKERING 403-634-1187 JAMES@TFSFEEDLOTS.COM 
DAVID BEKKERING 403-634-3448

SASKATCHEWAN

7L FEEDERS LTD 10,000 ✪	 ✪	 	 ✪	 ✪	 ✪	

PORCUPINE PLAIN, SK
KELLY FRIESEN 306-813-7033   BRANDON REIMER 306-401-7931
FAX 306-889-4553
7lfeeders@gmail.com

BAR JB RANCH LTD / JB FEEDERS 7,000 ✪	 	 	 ✪	

CARNDUFF, SK
CAM BUYER, CELL 306-339-7840   ERIC BUYER 306-717-8905 
MAIN P/F 306-482-3224
barjb_ranch@msn.com   www.barjbranchltd.com

BIRCH ISLAND LAND & CATTLE CO 10,000 ✪	 ✪	 	 ✪	 ✪	 ✪	

RHEIN, SK
LUKE SMITH - 403-507-1589
birchislandcattle@gmail.com 

BURNOUT CREEK RANCH 4,000 ✪	 ✪	 ✪	 ✪	 ✪	 ✪

TISDALE, SK
JORDAN KOWAL 306-873-0129  jordankowal@gmail.com
CUSTOM ORDER BUY & SELLING and TRUCKING 

RED COAT CATTLE FEEDERS INC 20,000 ✪	 ✪	 ✪	 ✪	 ✪	 ✪

HAZENMORE, SK
KEVIN ANTWORTH 506-391-9351  MAIN 306-264-3844 FAX 306-264-3206 
kevin.a@rccf.ca  www.redcoatcattlefeeders.ca
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PLUS:
Local farm 

girl goes 
global

WOMEN IN AGRICULTUREissue ALBERTA BEEF MAGAZINE 
BUSINESS | CATTLE OPERATIONS
CORPORATE PROFILES
Anniversaries, grand openings, 
milestones, business expansions, 
new product launch … all perfect 
for a professionally written 
Alberta Beef Magazine Special 
Advertorial. $2875 full page; 
double page $5450.



Full Page Image Area
7” x 9.5”

Full Page Trim
8” x 10.5”

(add 1/4” bleed)

Double Page Spread 
Image Area
15” x 9.5”

Double Page Spread Trim
16” x 10.5”

(add 1/4” bleed)

2/3 Page Vertical
4.583” x 9.5”

1/3 Page 
Vertical
2.167” 

x 
9.5”

1/3 Page Horizontal 7” x 3”

Front Cover Banner 7” x 1.25”

NEW!  A Full Page Story Package!
Perfect for Cattle Operations and Corporate Profiles. 

Includes headline, 600 words of a professionally written story on your 
business or operation, picture/s and a 1/4 page ad space. $2875 net.

2/3 Page Horizontal
7” x 6.25”

1/2 Page Vertical
3.375” x 9.5”

1/4 Page 
3.375”

x 4.625”

1/3 Page Square
4.583” x 4.625”

1/6 Page 
Vertical
2.167” 

x  
4.625”

EAR LUG
3”X 1”

TOP SPOT
 1.5”w x 
1.75”h

1/2 Page Island
4.583” x 7”

1/6 Page 
Horizontal

4.583” x  2.167”

1/2 Page Horizontal
7” x 4.625”

Double 
Business Card 

2.167” x  2”

FILE SUBMISSION
•	Images must be saved as PDF, tiff, EPS or jpeg at a minimum of 

266 dpi. (eps files must have type converted to outlines). Incorrect 
sizing or specifications of ads will result in an additional charge 
based on $60.00 hour.

•	Client sending the file accepts responsibility for the accuracy of text 
and quality of all images. We are able to reproduce any layout if 
provided with a hard copy, fonts and original images/document.

If you have any questions about our electronic file standards please 
call 403-250-1090. 

Image . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            7” x 9.5”
Final Trim. . . . . . . . . . . . . . . . . . . . . . . . . .                         8” x 10.5”
Bleed. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 .25” 
Printing process. . . . . . . . . . . . . . . . . . . . . . . . . .                         Web
Resolution . . . . . . . . . . . . . . . . . . . . . . . . . .                          266 DPI

PO Box 76070, RPO Millrise, Calgary, AB T2Y 2Z9 
P 403-250-1090  

www.beefnews.com | beefmags@gmail.com

Alberta Beef Magazine reaches 7,000 Alberta beef producers 
with each edition. When you bundle your Alberta Beef Magazine 
advertising with our sister publication, Beef Illustrated, you not 

only save up to 25% on the Beef Illustrated advertising, you also 
reach an additional 11,000 beef producers (6,000 producers in 
Alberta and 5,000 producers in Saskatchewan). The combined 

circulation of Alberta Beef Magazine and Beef Illustrated delivers 
18,000 qualified beef producers. 

That’s value like no other publications can offer.

*Does not apply to Beef Illustrated Super Half Pages.  
*Readership of Alberta Beef Magazine is 

unduplicated to the Beef Illustrated delivery.
*Cannot be combined with any other offers or discounts.

SAVE  UP TO 25%*

ALBERTA BEEF MAGAZINE RETAIL RATE CARD 2024/2025
All quoted rates are in Canadian currency, net rates. Gross rates: add 15%. Prices do not include GST. 
Closing dates are approximately the 15th of the preceding month. Effective September 1, 2024 to August 31, 2025.

	 Single	 Double
6X B/W 	 $535	 $1,065
11X B/W	 $940	 $1,870

BUSINESS CARDS
Spot colour: $50 Full colour: $100

2024/2025 ABM RATE CARD - RATES INCLUDE FULL COLOUR

1X 6X 11X

1/6 $1180 $925 $830 

1/4 $1,390 $1,205 $1,085 

1/3 $1,820 $1,625 $1,400 

1/3 Horizontal $1,945 $1,750 $1,580 

Super 1/2 $2,360 $2,150 $1,920 

1/2 $2,080 $1,890 $1,685 

2/3 $2,260 $2,040 $1,735 

Full $3,365 $3,095 $2,660 

Inside Covers $3,720 $3,300 $2,925 

Outside Back Cover $4,125 $3,670 $3,235 

Double Page Spread $6,110 $5,555 $4,895 

1 -3 X	 4 - 6 X	 7 - 9 X	 10 - 11 X
$2060	 $1965	 $1910	 $1770

MINIMUM BUY MAXIMUM BUY 
Minimum buy = 2 editions. Total = $860 ($430 per insertion) 
Maximum buy = 5 editions. Total = $1580 ($310 per insertion)

1 -3 X	 4 - 6 X	 7 - 9 X	 10 - 11 X
$875	 $835	 $800	 $755 

Business Card 
2.167” x  1”


