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sound structure. The family 

uses HerdTrax to identify 

fertile cows with longevity to 

ensure the purebred animals 

can propagate their genetics 

through their offspring.

Bulls go through the 

GrowSafe program and are put 

on grass where they can travel 

through the hills to promote 

strong legs and good feet. In the 

fall and early winter, the bulls 

go on swath and bale grazing. 

And then about two months 

before the annual March sale, 

they return to the Stirling feed 

yard and are housed in 20-acre 

backgrounding pens where 

they are fed a silage ration. 

Next March will be the 

family’s ninth annual spring 

bull sale. 
Last year, the family started 

renting their feedlot to 

neighbours to focus more on 

the cow-calf, gravel, grain, and 

hay facets of their operation.

“We bought and rented 

some more farmland and so 

we rented the feedlot to our 

neighbor and we custom feed 

some of our animals in there 

with them now and they do the 

day-to-day operations,” Nelson 

says. “We grow the silage and 

grain that we sell to them.”

The Nelsons have found that 

silage corn gives them the best 

return on investment.

“The yields of corn silage 

have been better than cereal 

silages with the longer growing 

season. We’re getting more tons 

per acre by growing corn,” 

Nelson says.
And the calves tend to like 

corn silage more than other 

grain silages when they enter 

the feedlot.
“The calves really do well on 

it and the gains are really good 

on the corn silage and they tend 

to go on feed a lot quicker and 

easier on the corn silage versus 

alfalfa or cereal silage,” Nelson 

says. 
They grow silage corn on 

irrigated and dry lands. 

PRIDE Seeds hybrids have 

performed consistently on 

Nelson’s land, which makes it 

a top choice for his corn silage 

needs.
“I’ve run some test plots 

and done some trials over the 

years, and it just seems like the 

AS1047RR EDF has been the 

best yielding variety that we’ve 

grown on the farm,” Nelson 

says. “We continue to grow it 

and it’s an older variety, but its 

still seems to top off my yields. 

… I haven’t found one that 

beats it on my farm yet. We’ve 

tried lots of them and that’s 

been the top one for years out 

here.”
Indeed, PRIDE’s AS1047RR 

EDF has a CHU range between 

2300 and 2475. AS1047RR EDF 

is the premium choice and long-

term standard for high volume 

corn silage feed. It is known for 

its high dry matter production, 

it is a big and tall plant with 

girthy ears that produce flint 

kernels and its slow plant and 

grain drying rates produce 

reliable and consistent feed 

quality at the ideal moisture 

content.
In addition, the PRIDE Seeds 

team has supported Nelson’s 

production goals throughout 

the years.
“They’ve always been really 

good to come down and walk 

the fields with me and look at 

crops and offer advice,” he says.

He expects that this year’s 

crop will yield well despite 

some challenging growing 

conditions.
“We got some good rains and 

things got off to a pretty good 

start,” Nelson says. “The last 

month (July), the rain has kind 

of tapered off. We’ve got some 

heat damage that will throw 

back yields a bit. So instead of 

being a perfect crop, it’s going 

to be just a good crop. But still 

better than average.”
If you have questions about 

what hybrids would work best 

on your farm, reach out to your 

local PRIDE Seeds agronomist 

or dealer for recommendations 

or to explore the different 

options in your area. 

PRIDE Seeds is a Canadian 

company that remains focused 

on creating a unique product 

experience centered on genetic 

performance and high yield 

potential for growers. As one of 

the AgReliant ® Genetics seed 

brands, PRIDE Seeds has access 

to unique corn germplasm 

and a broad research program 

developing consistent, reliable 

hybrids.  PRIDE Seeds’ 

single-minded focus is seed 

development, specifically grain, 

silage, and grazing corn hybrids 

in Western Canada. Products 

can be purchased through the 

PRIDE Seeds enhanced dealer 

network that focuses on a 

positive customer experience, 

greater access to our agronomy 

team, and their one-of-a-kind 

high performing hybrids.  ■
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“Pride Seeds”: Aidan Filipchuk and Jeff Nelson of Nelson Family ranches check 

tassel structure and leaves till tassel to assess pollination timing
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NELSON FAMILY RANCHES’ 

BACK TO BASICS PROGRAM 

PRODUCES WORKING CATTLE

With 120 years of experience, the Nelson family is deeply rooted in the ranching sector. Throughout 

the decades, the family has diversified into several ventures, including gravel, cash cropping, 

custom farming and rental properties. However, since the operation’s establishment in 1904, 

the family has always raised cattle. 

With many daily tasks on the 

farm, Nelson Family Ranches 

is owned and managed by Jeff 

Nelson, Jimmy Nelson, Kevin 

Nelson, Shawn Nelson and 

Josh Smith along with their 

partners and families. 

“We have the s ixth 

generation on the land here 

in Stirling,” Jeff Nelson says, 

referring to his six children 

and the children of his three 

brothers and brother-in-law 

who are involved in the farm.

“We try to have different 

things going to even out the 

bumps on the highs and lows 

of the markets and different 

areas,” he says.

This philosophy of growth 

and expansion was instilled by 

the third and fourth ranching 

generation, Farrell and Grant 

Nelson. Careful planning and 

diversification have allowed 

the family to be prepared for 

land purchases when local 

parcels were made available. 

That said, they have 

maintained strong ties to 

feedlot operations and grown 

their purebred herd for 

commercial ranchers.

The family’s purebred 

program includes Angus, 

Simmental Angus, Hereford 

and Charolais bulls. 

Their 3,000-head cow herd 

calve on grass in May and 

June and are assessed for 

PRIDE Seeds silage corn boosts calf gains
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Aidan Filipchuk and Jeff Nelson of Nelson Family 

Ranches assess feed ration in feed bunks
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NOV 22-27

IT’S BACK

THIS AIN’T OURFIRST RODEO.

Most importantly, expect to be wowed 

by the cattle. The event will – for the first time 

ever - host all 12 national breed shows. 

The last and most important stop on the 

purebred beef cattle show circuit, Agri-

bition’s cattle will be top performance 

across all breeds. “We’ve got 1200 head of haltered 

cattle entered right now. The barns 

will be full, the shows will be full, and 

we’ll have some great sales here too,” 

says Lane. “The very best cattle come to 

town for Agribition.”Despite the one-year break from reg-

ular event programming, the Agribition 

planning team didn’t cool their heels 

through the pandemic. In fact, they’ve 

been running hard to best meet cattle-

men’s needs in creative ways over the 

last year, and through a safe, exciting 

return to Agribition this year. 
When other shows shifted to an 

online format last fall, the Agribition 

team decided that running a virtual 

show wouldn’t offer the right kinds 

of benefit to producers. Instead, they 

invested in building value-added 

programs to improve learning oppor-

tunities and augment cattlemen’s ability 

to do business. Those programs will 

continue even now that Agribition is 

back on. Among other programs, last 

fall the team launched Agribition Con-

nect: a real-time database program that 

facilitates international trade between 

exhibitors, importers, exporters, and 

international buyers. The Agribition 

team also developed a virtual educa-

tion program designed to help bring 

ag education to a much wider reach of 

elementary students. “These programs aren’t intended 

to replace what happens at Agribi-

tion; they’re intended to build on the 

value that’s created here. We built 

them with the intention of continuing 

them on. We’re quite proud of being 

able to offer a way for people to be 

able to experience even more value 

out of Agribition in and around show 

week,” says Lane. Thinking outside of the Agribition 

event added one other critical long-term 

benefit: it allowed the Agribition team to 

remain together through the pandemic. 
“We have a fantastic team here, 

both our directors and our staff. A lot 

of credit goes to everyone for seeing the 

light at the end of the tunnel through 

this last year and getting there. It was 

a big deal for Agribition that we were 

able to keep all of our staff. In the show 

cycle or event planning world, losing 

folks with institutional knowledge 

becomes a challenge when you want 

to turn everything back on. Our team 

stayed together; we got through this 

all as a group and we’re stronger for it: 

you’ll see that in the show coming up,” 

says Lane. A big part of what kept the 

Agribition flame alive through the 

pandemic was beef producers’ ongo-

ing encouragement. “Producers told us that they just want 

to get back to doing Agribition, no matter 

what obstacles might be in the way. What 

we’ve overwhelmingly heard is, if you 

put on a show, we’ll come and we’ll be 

excited to be there. That’s been a driving 

force for us,” says Lane. In fact, the pandemic really made 

clear how fond a place Agribition holds 

in so many peoples’ hearts. 
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WELCOME BACK TO AGRIBITIONHip hip hooray! The show will go on!

After the pandemic forced the cancellation of Canadian Western Agribition last year, the 
organizers of Canada’s biggest and most influential livestock show are more excited than 
ever to be counting down to Agribition week November 22nd to 27th, 2021. Agribition is the perfect 

example of that old 
saying: you don’t fully appreciate what you have until you don’t have it anymore,” says Chris Lane, Agribi-tion’s Chief Executive Officer. “There’s no question that get-ting back to Agribition is – both from a business perspective but also from an emotional one too – incredibly important.” 

Despite any challenges around Covid – whatever rules and regulations might be in place from Government or Public Health – the organizing team is committed to making Agribition 2021 a week of busi-ness excellence, international trade, industry friendships and, says Lane, “showcasing the best beef cattle anywhere in the world.” 

In fact, expect Agribition 2021 to be its best version yet. Not only are organizers and participants extra excited to be back after a year away, 2021 also marks Agribition’s 50th anniversary.
“We’ve been excited about planning for our 50th for quite some time: it’s obviously a big milestone,” says Lane. “We’ve played an important 

role in many cattlemen’s lives for 50 years, and that’s some-thing that we’re very proud to celebrate.” 
In addition to all kinds of specialty celebrations to mark the 50th, Agribition 2021 will feature multiple other big draws this year. Expect a brand-new look to the Agribi-tion Beef Supreme , including double the prize money. 
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Len Solick is a cattleman’s seed grower. A long-term commercial cow-calf producer who sold the last of his largely Limousine-Angus herd a dozen years ago, Solick today runs 3500 acres of pedigreed seed near Halkirk, Alberta. Though Solick Seeds sells seed for everything from malting barley varieties to peas to wheat, Solick’s heart lies with cattlemen and his obvious pride is in his forage variety seed. “The cattle business is hard. I want to help cattle people be successful,” he says. 
“Raising cattle has a lot of variables: what someone has access to for feed and land, 

where they’re located, what the market is doing, how someone likes to handle feed or 
manage their animals. You can line up 10 cattle people and every one of them can be suc-
cessful doing feeding differently. Each situation is so unique. I’d never tell someone how 
they need to be feeding because I’d probably be telling them wrong for their situation. But 
I do want to help them know their options.”To that end, Solick is always happy to invest time talking feeding alternatives with cat-
tlemen, and he’s proud to offer three top-rated but still under-utilized forage seed options: 
Bunker and Taza – two varieties of spring triticale - and Canmore barley.“I’ve had two or three super successes in my (work) life. Triticale has been one of them, 
though it took a lot of work to get there. As research done at Agriculture and Agri-Food 
Canada’s Lacombe Field Crop Development Centre shows, the forage potential of triticale 
is incredible.

“Canmore barley is another. Everyone grows barley, but not all varieties are created 
equal. You really have to choose one that will work for you, for your location and for your 
end use. For a lot of cattle feeders, that’s Canmore.” 
Bunker and Taza Triticale

Triticale, a hybrid of durum wheat and rye, is slowly gaining momentum as cattle 
producers realise today’s varieties are a whole lot different than they used to be. Solick 
estimates he’s seen demand for the crop rise by between a third and half in the last decade 
and expects it will continue to trend upwards as farmers watch neighbours find success 
with the crop. 

“The first triticale varieties had a stem and just one or two leaves hanging off it. For 
feeding livestock, that didn’t go over well and the idea of triticale almost died. But then 
the breeders went back to the drawing board, looked at the needs of the beef cattle market, 
and developed better forage adapted varieties,” he says.Forage-specific varieties – most notably, Bunker and Taza - are highly palatable to 
cattle and offer excellent silage and swath grazing utility. The new varieties feature semi-
awns: significantly shorter awns that do not catch in cattle’s cheeks as their longer-awned 
cousins can. When fed triticale, cattle tend not to selectively eat only the heads as they do 
with some other crops, which keeps daily caloric intake even. Most importantly, triticale offers excellent feeding economics. According to studies 
done at the Agriculture and Agri-Food Canada Crop Research and Development Centre 
in Lacombe, swath grazed triticale offers the lowest daily cost of feed (based on cost of pro-
duction plus yardage) per animal compared to swathed barley, corn or a conventionally 
fed mixed feed control. One of triticale’s biggest selling features is its hardiness. In less than ideal growing con-
ditions, triticale excels. It offers top-notch drought tolerance, has the ability to successfully 
grow in tough ground, and resists lodging even in ultra-high nitrogen environments. 

“My big increase in demand for triticale seed was to the feedlot country in southern 
Alberta,” says Solick. “When you haul manure out to the field, a barley crop will all 
lodge. For standability, Taza is as good as it gets. That’s where triticale got a foothold with 
cattle people.” 

Like every crop, triticale has its drawbacks. Triticale’s extended flowering period does 
increase the risk of ergot in a cool, wet year. While applying copper can help close anthers 
more quickly and baling off the perimeter of an infected field usually catches most of the 
disease, Solick recommends not feeding ergot-infected triticale to lactating cows.

Too, he warns that the crop may not suit growers who gain access to their fields late 
in the spring or grow in shorter-season zones. Triticale typically takes upwards of three 
weeks longer to mature than barley, limiting a grower’s success when Mother Nature 
doesn’t play along. 

Canmore barley
Solick Seeds offers five barley varieties: malting standby CDC Copeland, new malting 

varieties AAC Connect and CDC Bow, dual purpose (feed and malt) Bentley, and the new 
and highly popular feed variety from Canterra, Canmore.  Brand new three years ago, Canmore has “overwhelmed us,” says Solick. “It’s been 
really a success story, not just for us but for the people in the cattle business who grow this 
seed for feed.”

Solick’s excitement about the crop comes from his personal success growing it. 
“Canmore’s yields are tremendous. Two years ago we got right around 100 bu/ac. Last 

year we got 113; this year 105. It stands for silage or grain incredibly well and combines 
well too.” 

The short, ultra-plump kernel that racks up 56 lb average bushel weights offers top-
notch feed value for cattle.  “Canmore is at the very, very top of the list for feeding: the caloric energy cattle get is 
incredible,” says Solick. “Cattle feeders are consistently getting over two pounds of gain 
per day on just silage.” 

Solick cautions that Canmore barley, like all barley, will not grow well in 
drought conditions. 

Solick Seeds is a family operation that prides itself on serving other farming fam-
ilies. Currently, sons Kelsey and Corwin Solick are actively involved in the business; 
daughter Kim Kay has also been a significant contributor to the business over the years. 

In order to provide the best quality seed as conveniently to customers as possible, 
Solick Seeds works with three contract seed growers: two in Alberta and another 
in Saskatchewan. 

Ultimately, the company’s top priorities are quality and service. Solick Seeds is 
always willing to go the extra mile for customers, meeting their needs on a very indi-
vidual basis. Whether a customer needs advice, information, or a ‘tester’ size pack of 
a new variety, Solick Seeds is ready and available to help.  “We’re flexible to whatever a grower requires,” says Solick. “It doesn’t matter if 
their order is 30 bushels or 3000, we’ll make it work for them. If they want something 
blended, we blend it. If they just want to try something out, we’ll fill up a mini bulk 
bag for them. Our business is all about relationship.” ■

For more information about Bunker or Taza triticale, Canmore barley, or 
any of your seed needs, contact Len (solickseeds@syban.net or 403-323-0317) or 
Kelsey (403-323-0315).

New forage options fromSOLICK SEEDS

Canterra Seeds
FP Genetics

Bayer Crop Science
Secan

Dupont Pioneer
Brett Young

Westeel

Solick Seeds
Halkirk, AB

Office: 884-2358
solickseeds@syban.net

Len Solick: 403-323-0317
Kelsey: 403-323-0315
Corwin: 403-916-5582

Grower & DistributorCereals, Canolas, Triticale, Peas, Forage & Grass

Advertorial
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In a working ranch, operations never cease 

and jobs are never done. But getting out the door 

to work cattle are the Creech family’s favourite 

aspects of running a purebred herd.

“I’ve done it all my life so I would tell you I’m 

like a kid in the sandbox,” says Lloydminster’s 

Hill 70 Quantock Ranch co-owner Bill Creech. 

“I’ve always enjoyed going out and everything 

about cows and ranching.” 

Bill’s sons Connor and Ted Creech, along 

with their partners, represent the fourth gen-

eration of Creechs active in the cattle business. 

“I’ve always enjoyed dealing with cows more 

than equipment and working with cattle. I think 

that’s what all three of us are more geared to-

wards,” Connor says.

Bill’s wife Sherry, Connor’s wife Bailey and 

their three kids Rhett, Emily and Blair, and Ted’s 

girlfriend Maryn also live on the ranch and are 

active in all aspects of the family business.

Indeed, the 120-year-old ranch has always 

been centred around family, starting when Bill’s 

grandfather immigrated from England a year after 

the Barr Colonists settled in the area. 

Today, with the fifth generation starting to 

help on the ranch, the Creech family runs approx-

imately 800 mother cows along with yearlings.

“Everything revolves around our bull sale and 

producing those bulls,” Ted says.

The family hosts their annual “Barn Burnin’ 

Bull Sale” on the first Saturday in February where 

over 400 bulls are sold. Again this year, a large 

crowd filled their barn with buyers representing 

eight Canadian provinces and seven American 

states. The Creech family raise Hereford, Red 

Angus, Black Angus and Charolais cattle and pro-

duce composite hybrid bulls from those seed-

stock mothers. This yearly high-quality sale is how 

Bill affectionally became the “Bull Guy.”

Hill 70 Quantock’s primary focus are bulls 

bred for commercial cow herds across the coun-

try offering a wide selection from large contem-

porary groups that suit working cattlemen and 

women. 
“Our bulls go to work for people that do 

things similar to us, that are needing their cows 

to go to work for them,” Ted says. “They search 

for high fertility, lots of growth, moderate birth 

weights, just some basic convenience traits for 

the commercial cattle herd. Our customers expect 

cattle that work for them – not to work for their 

cows.”
Also, the bulls are built and developed to 

last in the real world, Bill adds, which is a trait 

attributed to the Creech’s business and livestock 

management approach.

“There’s more money to be made in cost sav-

ings than revenue generated, as a rule of thumb 

in the cow business. If you can keep your ex-

penses as small as you can, that’s usually what’s 

worked the best and what dad has shown Connor 

and I is that if you can keep costs down, the cows 

keep providing for you in the long run,” Ted says. 

“It’s all about keeping your overhead down. By us 

being able to run our cows like our commercial 

customers do, they can find bulls here that work 

in their environments as well.”

One way that the family cuts labour, equip-

ment and feed costs is by grazing Maizex silage 

corn throughout the winter months.

“There’s a huge cost advantage to not run-

ning the tractor every day in the winter, so it’s a 

handy thing that way as far as raising cows that 

feed themselves and you just have to manage 

them out there,” Connor says.

The family estimates that grazing corn costs 

between $1.00 and $1.50 per day to feed a cow. 

This practice results in significant savings com-

pared to the feed and yardage costs of a daily 

feeding plan, which can be up to $4.00 per day 

per head. 
“That’s more than $2.00 a day savings over 

800 cows over a five to six month feeding peri-

od,” Connor says. “All of a sudden, there’s your 

difference between profit and loss. And so being 

able to breed cows and build them around a pro-

gram that creates demand from our customers to 

source cattle that can do that for them as well.”

With thin margins in the beef sector, the 

Creech family believe that grazing silage corn 

saves them money and allows them to maintain 

a large herd over a smaller land base than if they 

were feeding bales or a total mixed ration daily.

“It stands up and has lots of tonnage,” Bill 

says of the Maizex corn. “Cows can physically get 

at it midwinter when there’s lots of snow. We’re 

not having to go out and cut bale strings or move 

bales. We segment fence all these cornfields in the 

fall. It’s a way easier situation there. All you got 

to do is check them every week.”

For this setup, they plant the silage corn and 

then fence off 10- to 15-acre paddocks that the 

cows graze for 10 to 14 days. The fence is a high 

tensile 12.5-gauge wire charged by a solar-pow-

ered battery. The cows will graze from mid-Octo-

ber or mid-November to mid-March before they 

are gathered up for calving in April. 

Depending on the field’s location, the cattle 

will either lick snow or have access to powered 

water bowls.
“We put them in a competitive setting to mim-

ic their commercial counterparts as much as we 

possibly can,” Ted says of the cows.

The result is offspring that can handle those 

types of conditions well. 

“If you take a cow and you make her lick 

snow all winter and graze corn without any sup-

plement and she maintains her body composi-

tion, calves on time on her own and comes back 

bred early,
her sons and daughters will probably go 

out to work for their new prospective buyers,” 

Connor says.
The mother cows must have sound feet and 

structure to make it through the winter in a con-

dition the Creechs find acceptable.

Since the family introduced grazing corn into 

their operation in 2002, they have seen only one 

case of acidosis. To prevent such cases, they make 

sure the cattle are full before moving the animals 

to a new section. 

Their go-to Maizex hybrids for grazing are 

MS 7420R and MS 7711R in dryland production.

“Maizex has lots of varieties that are catered 

to what we’re doing. I don’t think a lot of other 

seed growers based elsewhere are too focused 

on some cowboys in Northern Alberta and 

Saskatchewan,” Connor says. “It works well for 

what we do and what we’re focused on.”

MS 7420R has a CHU of 2200. Its aggressive 

seedling vigour allows for rapid emergence and 

canopy closure, seedlings develop into large, 

robust plants with wide leaves, large ears have 

kernels with soft texture to increase digestibili-

ty, white cobs increase feed palatability and ear-

ly flowering allows the plants to grow in more 

northern regions.

MS 7711R is a newer version of its predeces-

sor MS 7420R, which is a similar product in a 

more modern package, Connor says.

Maizex Seeds is a proudly Canadian owned 

and operated company focused on the produc-

tion, distribution and customer support of our 

seed corn and seed soybean products.

FEED
     the WAVE

Ride the wave to more milk and meat per acre.

Maizex offers corn hybrids specifically selected to match the  

silage ration needs of dairy and beef farmers. Developed for  

Canadian farmers by a company owned by Canadian farmers. 

Contact your local Maizex representative today.

FIELD  by FIELD     |      maizex.com
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Hill 70 Quantock  Ranch
   known for its legacy of 

productive, efficient cattle

Grazing Maizex silage 

corn minimizes costs,                  

maximizes potential

Bill, Ted, and Connor Creech of Hill 70 Quantock Ranch, 

along with Maizex dealer Brian Headon.
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This starts with implementing 

an integrated pasture management 

program that includes Corteva 

Agriscience™ Range and Pasture 

herbicide solutions. 

Better grass production 

supports bigger profits 

Increasing and effect ively 

managing grass production is key to 

enhancing pasture productivity. By 

maximizing grass growth, you can 

extend your cattle’s grazing period 

in the fall and allow them to graze 

earlier in the spring, which reduces 

winter feed costs and directly benefits 

your bottom line.
More grass also contributes to 

better overall herd condition; higher 

weaning weights; less time and fewer 

equipment costs associated with 

finding or producing feed; reduced 

potential need for imported hay 

that may contain invasive weeds; 

the improved ability of pastures to 

withstand drought; and improved 

grass vigour.  

Reaching your grass 
production potential

According to the Beef Cattle 

Research Council, bushes, forbs and 

shrubs provide habitat for wildlife 

and can make up over 20 percent of 

livestock’s diet on rangelands.1 

By using herbicides as part of an 

integrated pasture management plan, 

cattle producers in Western Canada 

can reduce undesirable and invasive 

weeds, brush and tree encroachment 

that can alter native ecosystems. This 

will also help preserve native species 

of grass, bushes, forbs and shrubs and 

make an overall positive impact on 

the environment. 
Herbicides offer a long-term, 

proactive solution with lasting results 

and are a highly effective alternative 

to short-term quick fixes such as 

mowing and cultivating. 

Before choosing a herbicide, 

consider the severity of your problem, 

the cost of lost production and the 

level of effort you’re prepared to put 

into rejuvenation. Be aware that when 
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At Corteva Agriscience, we know the health and productivity of your  

pastures is important. We help producers maximize the number of animals  

on their pastures by increasing grass production with the use of our  

herbicide solutions, controlling invasive weeds, brush and trees.

™ ® Trademarks of Corteva Agriscience and its affiliated companies. © 2024 Corteva.Visit us at RangeAndPasture.corteva.ca

 
Trusted. Effective. Solutions. 

Corteva Agriscience™ Range & Pasture. 

NEW

Invasive weeds, brush and trees are detrimental to healthy and productive pastures. However, by 

being proactive, Western Canadian cattle producers can increase grass production on the same acres, 

improve herd health and boost their profit potential while creating sustainable grazing resources for 

the future.

grass production is declining, there 

is a high cost associated with doing 

nothing and ignoring the problem.

Proven control of weeds, 

brush and trees 

Each pasture has a life of its own. 

In some, weeds encroach from the 

perimeters while in others, weeds and 

brush are throughout, consistently 

crowding out more and more grass. 

In many pastures, trees and woody 

species spread over larger and larger 

portions of land. 
If you’re looking to increase grass 

production and maximize the number 

of animals on your pastures, Corteva 

Agriscience™ Range & Pasture 

herbicide solutions can help you 

effectively manage invasive weeds, 

brush and trees while providing a 

positive return on investment.

When compared with other 

methods of pasture rejuvenation, 

Restore™ NXT with Rinskor™ 

active, Restore™ II, Reclaim™ II and 

Grazon™ XC herbicides provide 

a more timely increase in grass 

production and extended weed, shrub 

and tree control. 
These leading herbicides are 

absorbed by leaves and roots, 

translocating throughout the plant, 

resulting in control. This is especially 

important when looking to control 

biennial and perennial species. Plant 

growth will stop within 24 to 48 hours 

after treatment. Most susceptible 

weeds and shrubs will be controlled 

within four to eight weeks following 

application.
Research on 14 pasture and 

rangeland locations across the Prairie 

provinces revealed a 101 percent rise 

in grass production in the first year 

following the application of Reclaim II 

herbicide, which amounts to 1,318 lb/

ac dry matter. The second year after 

the treatment, there was a 77 percent 

increase in grass production, or 873 

lb/ac dry matter.

INCREASE GRASS PRODUCTION AND 

BOOST YOUR PROFIT POTENTIAL 

Integrated pasture 
management 
includes:

•  Grazing rotations

•  Herbicide applications

•  Fertility analysis

•  Mechanical brush management

•  Regular pasture health assessments

Improving pasture health and productivity

To increase grass production and maximize the number of animals on 

your pastures, make Corteva Agriscience™ Range & Pasture herbicide 

solutions part of your integrated pasture management plan.

Corteva Agriscience Range & Pasture. 

Trusted. Effective. Solutions.

Learn more at RangeAndPasture.corteva.ca 

EFFECTIVE AND SUSTAINABLE PASTURE 

MANAGEMENT SOLUTIONS

*NEW* Restore™ NXT herbicide with Rinskor™ active is the next evolution 

in the Corteva Range & Pasture portfolio, providing selective control of many 

invasive broadleaf weed species while utilizing lower use rates. Rinskor active, 

with its more favorable environmental profile and unique mode of action rapidly 

degrades in the soil and has a low persistence in the environment. In addition 

to controlling other invasive broadleaf weeds, Restore NXT targets cleavers, 

clover, common waterhemp, fireweed, mullein, poison hemlock, purple loose-

strife, rush skeletonweed, scotch thistle, wild caraway, wild chervil and wild 

parsnip not listed on the Restore II label. Control all weeds on both the Restore 

NXT and Restore II labels by adding 2,4-D Amine 600.

Restore™ II herbicide will help restore the health and productivity of your 

pastures. A broad-spectrum herbicide that controls tough invasive broadleaf 

weeds such as scentless chamomile, ox-eye daisy and Canada thistle, Restore II 

takes down your tough-to-control invasive weeds. 

Reclaim™ II herbicide delivers the most effective extended control of brush 

such as silverberry (wolf willow), Western snowberry (buckbrush) and wild 

rose. In addition to proven brush control, it provides broad-spectrum, invasive 

weed control as an added benefit. 

Grazon™ XC herbicide is the solution for controlling undesirable trees such 

as aspen, birch and willow in pastures. The timeless standard in the industry, 

Grazon XC provides proven and effective extended control of a variety of trees 

and broadleaf weeds, helping increase grass production and boost your bot-

tom line.
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This year, the Alberta Salers 
Association celebrates its 50th 
anniversary, and in celebration of this 
milestone, they will host the Alberta 
Elite Salers Sale on November 6. 
The association has eight premium 
females registered for the sale, 
which will be showcased at Farmfair 
International in Edmonton. Most of 
these females will be shown as part 
of the National Salers Show at 12pm 

on November 6. The DLMS auction 
will open on November 6 at 12pm 
and close November 7 at 7pm with 
racehorse style close. Through the 
Alberta Elite Salers Female Sale, the 
ASA looks to put quality females in 
the hands of commercial cattlemen 
as well as local and international 
breeders.  

You can find the Alberta Salers 
Association board celebrating the 

momentous occasion throughout 
the week. You can try your hand at 
a Salers centric trivia game to test 
your knowledge on the breed for a 
chance to win a Clearfab Industries 
high-lift water pump – perfect for the 
pasture dugouts – a $3200 value! In 
addition, we have fresh cookies for 
the kids & some above and beyond 
steak essentials for quality Salers beef 
enthusiasts. We also welcome any and 

all 4-H members with Salers influence 
4-H projects to swing by our booth to 
pick up our 2024-2025 season gift and 
ensure they are aware of our 2024-
2025 incentive! All of this excitement, 
as well as the opportunity to see what 
Salers cattle are all about and what 
they bring to farms and ranches for 
value – can be seen in the flesh, at 
Farmfair International this fall. 

Alberta Salers Association  Celebrate 50 Years!

SKY WEST SALERS Travis Depalme 
At Sky West Salers in Red Deer County, the Depalme family 

have raised Salers cattle for over 50 years.
In the early 1970s, Salers offered the opportunity for 

Canadian producers to diversify in the cattle market, says 

owner Travis Depalme.Among his 150-head cow herd, Depalme selects for calving 

ease, sound structure and overall problem-free cattle. 

“The females are really good mothers. Calving is excellent,” 

he says. “They get the job done when it’s time. Even in some 

adverse conditions they seem to do what’s best for their calf.”

And the cows can do all of that with minimal intervention, 

Depalme adds. While Optimizers are part of Depalme’s breeding program, 

Sky West Salers primarily focuses on developing standout 

two-year-old bulls and hosts an annual online auction sale 

for its stock. “We have a combination of people choosing bulls for calv-

ing ease and some are using them on their mature cow herds,” 

Depalme says. “We try to put some performance into these 

cattle as well.”At the Alberta Elite Salers Sale, Depalme will have an 

Optimizer bred heifer available. She is 50 per cent Red Angus 

and 50 per cent Saler bred to a purebred Salers bull.

“We’ve been in the Salers business for 50 years and they 

really work for us,” Depalme says. “We like the challenge of 

making good cattle, getting them to work and helping other 

breeders and commercial producers have good success.”

SCATTERED SPRUCE SALERS
Elroy Yakemchuk and James Yakemchuk Hairy Hill’s Elroy and James Yakemchuk continue to build 

on their 42 years of experience in developing hard working 

and efficient Salers cattle. Today, the Yakemchuk family run 

300-head of cows and sell around 60 purebred yearling bulls 

annually at a private treaty sale. “We haven’t really had a reason to have any other breeds,” 

James Yakemchuk says. “They’re just an awesome all-around 

breed that does everything.”The Yakemchuks apply high selection pressure to ensure 

that every bull meets the highest of standards. 
The cows’ easy keeping and high performing nature are 

some of the sought-after characteristics that the Yakemchuks 

work hard to maintain throughout the herd. 
“Our priority as far as the Salers cows is offering docile, 

easy calving, high performance and high muscling animals,” 

Yakemchuk says. “While still focusing on the structural abil-

ity as far as feet, legs and udder capability.”
In addition, the Salers calves are quite vigorous from the 

start. 
“They get up and suckle in no time and that easy handling 

and easy management is still a strong breed characteristic even 

50 years from when the first Salers came into Canada,” James 

says. “We don’t creep feed our calves, we just rely on the moth-

ers milk and pastures to give  the calves everything that they 

need. On farm data collection gives us a strong look each year 

at how our cows and calves are performing as performance 

is still number one for us and our customer base.” One of the 

best kept secrets on Salers females, and a fact less known, is 

that a Salers cross female is one of the best mama cows of all 

because of her large pelvic area and strong maternal traits that 

will keep calves alive and keep more money in your pocket. 

Scattered Spruce Salers is proud to offer two strong females 

which will be an asset to any farm, ranch or purebred breeder; 

two open heifers will be available through the Alberta Elite 

Female Salers Sale– YFS 56M and YFS 216M  
“56M is from a combination of the heart of our breed-

ing program and a nice cross section of genetics from across 

Canada,” Yakemchuk says. YFS 216M is the half sister of the highest selling heifer calf 

from last year’s Canadian Salers Association Golden Sale. 

November 6 & 7 2024 via DLMS

Majority of sale lots on display at Farmfair International 2024 in Salers Barn
Eight premium females areavailable for purchase in our 50thanniversary sale!

Link to Catalog

Perfect additions into any cattleman’s herd!

Industry leader of calving ease, 
quality milk and udder, the perfect breed tointroduce for hybrid vigor. 
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Double Page Story Package:
A striking and impressive double page spread designed 
to feature your 1200 word story and includes headlines, 
pictures and a half page advertisement. $2685 Net Cdn.
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TOP RATED CARCASS PRODUCERS 

BOOST DAILY GAIN WITH CORN 

SILEAGE OVER BARLEY

The Bolduc family has over 130 years of farming experience, making them knowledgeable leaders in the Canadian 

beef sector. Indeed, last year the family was honoured by the Beef Improvement Federation as one of North 

America’s top seedstock producers. Also, the ranch recently became the only farm in Canada to be labelled 

under Certified Angus Beef’s Ranch to Table program. Built on quality genetics, efficient cattle and outstanding 

customer service, Cudlobe Angus West strives to provide commercial beef producers with cattle that succeed at 

all levels of the beef value chain in any environment.  

The Bolducs have 400 

purebred cows as well as 

a commercial herd and 

backgrounding feedlot. To 

showcase their genetics 

and provide ranchers with 

profitable stock, the family 

hosts an annual bull sale in 

December, last year running the 

24th edition of the Real Bulls 

for Real Cowboys event. The 

purebred herd typically calves 

in January and February to 

ensure the bulls are ready for 

the end-of-year sale.
“We started to grow the corn 

silage exclusively for the sale 

bulls,” says Cudlobe Angus 

West co-owner Mat Bolduc, 

who runs the ranch with his 

father, wife and three children. 

Bolduc notices that after 

weaning, calves transition 

much quicker and easier to feed 

with the corn sileage compared 

to barley sileage. 
“We’ve definitely seen an 

increase in daily gains off the 

corn silage,” he says of PRIDE 

Seeds’ silage-specific hybrid 

AS1017RR EDF.
The EDF abbreviation of 

Cudlobe Angus West cattle thrive on PRIDE Seeds hybrids

DALLAS GRANT ph: (780) 385-1443  •   WAYNE GRANT ph: (780) 385-4318

email: dallgrant@hotmail.com • spuceviewangus.com

Brooking Next 
Generation

BLACK ANGUS BULLS SELL

MARCH 20, 2024
at the RANCH

Killam, AB

6060

BAUMALIGHT.COM

Adair Sales & Marketing Company Inc. 306-773-0996 | info@adairreps.com
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