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E-BLASTS
A great way to reach more clients!
Broadcasting to 1900 BEEF producers.
See page 2 for details.

SAVE UP TO 30%
Bundle Beef Illustrated ads with Alberta 
Beef Magazine and save up to 30% on 
Beef Illustrated. See page 2 for details.

OUR READERS 
ARE YOUR CUSTOMERS!
Advertising dollars must be effective and targeted directly to your customers. 
Your customers are our readers and we give you them in spades! 

With Beef Illustrated, 100% of advertising expenditures are effectively reaching a 
potential buyer for bulls  ... plus essential equipment to run a beef operation such as 
tractors, balers, spreaders, trailers, cattle feeders, waterers and water systems, seeders 

... plus seeds, feed, supplements, fertilizers, animal health products ... and, not to forget trucks, 
ATVs, squeeze and loading chutes, horses, fencing, panels and much more!

• Targeted only to beef producers with extensive coverage of the beef industry in Alberta 
 and Saskatchewan;
• No wasted circulation to farm homes not in the beef business;
• Delivered by addressed mail ONLY.

A Special Marketing Opportunity.
Tell our readers your story through one of Beef Illustrated editorial packages with headlines, pictures 
plus an ad showcasing your products and services.  We’ll do the interview and bring forward the 
important details of your operation/business. All packages include design and full colour.

Front Cover:
Starting on the front cover 
with headline and picture, 
your story completes on the 
inside with up to two more 
pictures plus a half page 
advertisement. Story length: 
1200 words approximately. 
$2675 Net, Cdn.

Section Section Front*:
*Available only on special 
sized Beef Illustrated 
editions.  Ask your 
representative for details!
Beginning on the front of 
the second section with 
headline and picture, your 
story continues on the 
inside with a half page 
advertisement. Story length, 
approx. 1200 words. 
$2525 Net Cdn..

Inside Story:
Your story, with headline 
and picture, plus a 1/4 page 
advertisement is featured 
on the inside pages of Beef 
Illustrated. Story length: 
1000 words approximately. 
$2140. Net, Cdn.

New! Double Page 
Story Package:
A striking and inviting 
double page story spread 
designed to tell your 1200 
word story with headline 
and pictures and a built in 
half page advertisement! 
$2495 net Cdn.
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“HFR grows very quickly 
in the spring,” says Stokes. 
“In a week it can get right 
through the flag leaf stage. 
If you’re cutting other small 
grain cereal silage, that rapid 
growth means you can spread 
your workload by getting 
your HFR down before your 
other crops.”

HFR is planted between 
mid-August and mid-Sep-
tember and is ready for silage 
harvest in June or grain har-
vest in early August. The 
early silage harvest gives a 
producer like Kolk oppor-
tunity to optimize yield by 
planting a second crop late. 

“It fits in our rotation and 
fits with our operation,” he 
says. “It’s currently probably 
20% of our forage program 

and, yes, we’ll definitely con-
tinue. For us, it’s a matter of 
risk management and man-
aging inventories. We think 
it’s a good tool, especially 
since there’s always value 
in keeping a crop rotation 
diverse.” 

Operating on sandy soils 
in Alberta’s wind-prone 
south, Kolk also values HFR 
as a winter cover.

While Kolk grows all 
of his HFR for silage, the 
crop can also be grown 
for grazing and/or grain. 
Many producers, in fact, 
seed it without being cer-
tain exactly how they’ll ulti-
mately use it: they might 
aim to harvest it as a grain 
or silage in June but, should 
they run out of other pasture 

crops, appreciate the flexi-
bility of using it as a fall or 
early spring graze instead. 

“HFR offers another way 
to manage risk and workload. 
One year, a guy might need it 
to fill in holes in his grazing. 
Another year, he might 
realise his perennial pasture 
is doing fine into the fall, so 
he can just leave his HFR and 
use it in the spring. That kind 
of diverse flexibility can be 
really important when you’re 
producing beef and you just 
don’t know what a given year 
is going to throw at you,” 
says Herman Wehrle, director 
of market development for FP 
Genetics, the company that 
distributes all of the hybrid 
rye varieties currently sold 
across Canada.

Though it does take good 
management to execute, it is 
also possible to graze in fall 
or spring and achieve a silage 
crop as well, adds Stokes.  

Currently, FP Genetics, 
KWS and researchers at var-
ious institutions are con-
ducting additional research 
on how to optimize HFR. 

“On the beef side, we’re 
really early days,” says 
Wehrle. “There are things 
we don’t know yet in terms 
of management when you’re 
mixing a forage or grazing 
with grain production. And, 
we have more to learn about 
double cropping too. We 
believe it’s a bigger oppor-
tunity and that it could ben-
efit farmers in a much wider 
geographic area than we first 

thought, but there’s still work 
to be done.”

Wehrle expects continued, 
relatively moderate increases 
of HFR acreage over the 
next few years until interest 
reaches a critical mass. Then, 
he says, he expects it to really 
take off. 

“The feeding of cattle 
is always changing and 
evolving,” adds Stokes. “The 
producers trying to be the 
best are constantly looking 
for new options and novel 
ways to be most efficient and 
cost effective. HFR definitely 
offers a viable way to feed 
cattle at an attractive cost. I 
expect more and more pro-
ducers will be interested.” 

HFR is currently available in 
Canada from Union Forage.  ■ 

View Grazing Videos at www.unionforage.com

Ben Stuart 780.888.7303 Graeme Finn 403.312.2240 Roger Meyers 306.221.1558 Mark McNinch 306.845.8036
Partnering with World Leaders in Forage Breeding

Annual, Perennial & Cover Crop, Forage Seed Blends,Year Round Forage & Grazing Solutions

A great fit for cattle producers.
◆    Silage Programs to maximize yield.

◆   KWS Progas Hybrid Fall Rye followed by second crop.

ORDER
NOW
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AdvertorialDouble D Family Mat Shop improving livestock handling one cattle mat at a time

Cattle people understand cattle problems. That’s why it should come as no surprise that a grassroots, ultra-effective solution to man-aging costly livestock slips and falls wasn’t invented in a fancy scientific lab; it was invented by a feedlot operator who knows the challenges of live-stock management first hand. “I’ve seen a lot of cattle get hurt from slipping and falling over the years. They panic from the noise of moving on 

hard surfaces; they panic if they feel their hooves slip even a little. Panic equals injuries, and injuries are hard on both the cattle and on a business’ bottom line. I knew that if we could come up with a way to keep cattle calm and keep them on their feet, injuries and stress would go way down,” says Double D Mat CEO, founder and inventor, Dale Goetz. Goetz was born and raised on a feedlot near Park, Kansas. He helped his dad check pens 

and move cattle from as early as he can remember and, after finishing high school, com-mitted to the lot fulltime. In the meantime, he met and married Dena, and 12years later, he went out on his own, opening his own feedlot just down the road from his parents’ lot. With five kids underfoot, he and Dena started looking for cre-ative ways to supplement the family income. 
Old tires were cheap and available, so Goetz started 

cutting up tires and turning the sidewalls into 2’x 3’ door mats. The treads piled up because, though there didn’t seem any use for them, Goetz couldn’t quite bring himself to dump them. 
Then in 1995, serendipity, creativity and good timing combined: another local feedlot operator complained to Goetz about the cost of cattle slipping and falling on slick, manure covered sur-faces in heavy movement 

CONTACT US TODAY! LETHBRIDGE: 1-800-661-8062 RED DEER 1-800-661-1647

Extreme drought conditions have made forages and feeding a challenge. Drought support.

32-18 BLOC

WITH  
ADDED  

FIBROZYME

Rite-Lix 32-18 has high protein to help supplement  low quality  
forage as well as Fibrozyme and non-protein-nitrogen (NPN) to  
ensure rumen bacteria have the tools they need to break down  
fibre. Masterfeeds also has cow pellets and cubes to supplement  
or completely replace forage where needed. Facing drought?  
Rite-Lix works for that!

13,000 That’s the number of cattle farm/ranch homes Beef Illustrated advertisement 
will be delivered to in Alberta & SaskatchewanWANT MORE INFORMATION?  GO TO WWW.BEEFNEWS.COM

Double D Cattle Mats’ ultra-tough construction means they wear extremely well. In a large feedlot or packing plant, mats might need to be replaced every 

couple or three years; mats used in a typical ranch environment will last 10, 20 or more years.  
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HIGH YIELDING
ultra-flexible Hybrid Fall Rye
a great fit for cattle producers

If you read the word ‘rye’ 
and assume low yields 
and few attractive bene-

fits, get ready to have your 
mind changed. Plant breeding 
leader KWS, together with 
seed distributor FP Genetics, 
now offers four recent-to-
Canada hybrid fall rye (HFR) 
varieties with impressive 
yield, lots of flexibility and, 
best of all, double crop-
ping potential. 

Conventional rye tech-
nology has been relatively 
unchanged for years and, 
therefore, has fallen behind 
crops like canola, hard red 

wheat and oats. Conventional 
rye just isn’t that attractive to 
grow, which is why it’s usually 
relegated to the worst land 
where farmers want to use a 
low-cost strategy to manage 
risk. That’s about to change.

 “For so long, rye has 
been treated as a weed, a 
cover crop, something extra 
but not a primary crop,” 
says Dr. Becca Stokes, a live-
stock nutritionist for KWS. 
“I encourage people to look 
at hybrid rye as a completely 
new crop. We start with these 
new, far superior genetics, 
and then we’re talking pre-
cision ag, precision planting, 
managing it like the true high 
yielding crop that it is. At 
first producers are skeptical. 
When they see the science 
behind it and see that, not 
only is it comparable to other 
cereals for feed value, it offers 
huge flexibility, then they get 
excited.”

In Europe, HFR has been 
planted extensively for over 
20 years and boasts very 
strong commercial uptake. 
Here at home, however, the 
crop, which was first intro-
duced to the North American 
market only five years ago, is 
relatively unfamiliar to most 
Canadian producers. 

HFR is fairly similar to 
barley, triticale and wheat 
for quality, though its some-
what higher sugar means it 
is slightly sweeter tasting. 
“We’re looking at HFR as 
a replacement for barley or 
wheat, as we think it will 
perform very similarly in a 
feedlot situation,” says Stokes. 

Jordan Kolk, operations 
manager for Kolk Farms Ltd., 
a feedyard near Iron Springs, 
Alberta, thinks HFR grown 
for silage has a clear fit in 
his rotation. 

“We’ve been growing fall 
rye since 2015,” he says. “In 
terms of feed quality, I’d say 
it’s been consistent with our 
winter wheat as long as it’s 
taken early enough. Tonnage 
wise, we see probably a 20% 
advantage over spring cereals. 
What I really like about 
it, though, is it give us the 
opportunity for a double crop. 
The hemp we grow for grain 
needs to be in the ground July 
1. That’s doable with fall rye 
because we can get silage off 
in June.”

HFR can be cut for silage 
at two stages. Cut at flag 
leaf, HFR silage will be an 
extremely high quality silage 
with lots of green biomass. 
Crude protein will hit 15% or 

higher and digestibility can 
be in the 85%+ range due to 
low lignification and lower 
NDF (neutral detergent fiber). 
Comparatively, swath grazed 
barley’s crude protein is typ-
ically about 13% and digest-
ibility is about 75%. This 
means HFR cut at flag leaf 
increases dry matter intake 
and results in faster body-
weight gain. 

The second option is to cut 
HFR silage at the milky stage. 
While its crude protein will be 
lower (generally in the 8-9% 
range) and lignification will 
have increased, cutting later 
typically doubles a produc-
er’s silage tonnage. Silage pro-
duction trials by FP Genetics 
showed HFR produced 20 to 
30% more than barley and 15% 
more than conventional rye in 
dry matter at the milky stage.

“The decision on when 
to cut HFR for silage really 
depends on your production 
system,” says Stokes. “If you 
need that high quality, high 
crude protein, you’re going to 
cut at flag leaf. But if you’re 
feeding where tonnage is a 
priority, it’s better to cut at the 
milky stage.”

 In order to get your cut-
ting timing right, watch your 
HFR crop very carefully. 

Hybrid Fall Rye ready to chop for silage.

BETTER BUILDINGS TO PROTECT YOUR INVESTMENTS
GET A FREE QUOTE: WWW.INTEGRITYBUILT.COM / 1-866-974-7678

AGRICULTURAL | EQUESTRIAN | COMMERCIAL | RESIDENTIAL
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AdvertorialRedline Livestockfunctional, easy-keeping Red Angus and Herefords  

Travis and Becky Page of Redline Livestock near Didsbury, Alberta are the kind of young cattle pro-ducers who are going to help move the industry forward. They’ve got the knowledge: each has been involved in the cattle business since baby-hood. They’ve got the drive: each gave up their off-farm jobs to invest full-time in the cattle business. And they’ve got both the business smarts and the creativity that suc-cess in today’s cattle business demands: they depend on 

ultra-tight record keeping to make their management deci-sions, they focus on multiple revenue streams, and they have chosen to rely mostly on private treaty sales for their large operation. A decade into raising purebred Red Angus and Hereford cattle, the Pages are already making a name for their easy keeping, solid fleshing genetics.
“A lot of purebred opera-tions rely solely on their pure-bred cattle and frozen genetics. We each grew up in families that ran commercial herds and 

we run our own commercial herd alongside our purebreds. We understand what makes commercial producers money so that’s what we prioritize in our purebreds,” they say. “We aren’t in a position time-wise or money-wise to pamper or babysit our cattle. We treat our purebreds exactly the same as our commercial herd: we force them to perform.”
 What does that look like in management terms? Redline Livestock cattle are expected to hold condition well without requiring excessive feeding. 

Rations are carefully managed while cows are pregnant and calves are expected to rely solely on their mothers. Cows are kept with their calves from birth in February right through til November. And, perhaps most notably, the Pages are willing to cull hard.“The idea of running 200 cows and offering 90 bulls for sale, you know there are no steers. If our goal is to one day be outliers in any one direction, it would be how critically we cull through our stock,” says Page.

Redline Livestock cattle are expected to hold condition well without requiring excessive feeding.  Body condition scoring is used annually as a tool in the 

selection process.

Wayne Grant: 780-385-2216  |  Dallas Grant: 780-385-1443 

SpruceView
              Angus

YEARLING BLACK ANGUS BULL SALE

WEDNESDAY MARCH 13, 2019at the Ranch, Killam, AB, 1 PM 

MANITOU MAINE-ANJOU (Since 1970) 
We RAISE THE REAL Maine-Anjou 

(Not crossbreds)

BULLS & FEMALES FOR SALE AT THE FARM

There’s power in full blood M-A cattle in feed conversion + rate of gain, plus docility with a recessive color gene 

Gary & Sandy GrahamPhone: 1.306.830.0883
MARSDEN, SK grahamgs@sasktel.netwww.manitoumaineanjou.ca



For more information, call a representative today:
PO Box 76060, RPO Millrise, Calgary, AB. T2Y 2Z9

P: 403-250-1090  F: 403-291-9546 | www.beefnews.com | www.beefmags@gmail.com

FILE SUBMISSION
• Images must be saved as PDF, TIFF, EPS or JPEG 

at a minimum of 266 dpi. (eps files must have 
type converted to outlines) Incorrect sizing or 
specifications of ads will result in an additional 
charge based on $60.00 hour.

• Client sending the file accepts responsibility for the 
accuracy of text and quality of all images. We are able 
to reproduce any layout if provided with a hard copy, 
fonts and original images/document.

If you have any questions about our electronic file 
standards please call 403-250-1090.
Special Production Instructions:
When creating black and white ads, ensure that the ad is 
created using plain black and not  four colour or rich black.  
All images need to be converted to black and white.
In order to avoid registration and dot gain issues 
when printing on newsprint, attention must be given 
to small type.  Ensure that all black type, even in four 
colour ads, is created using plain black.  Avoid using 
colour backgrounds with small reverse white type.

Deadline is the second week of each preceding month.
Publishing: Jan., Feb., Mar., Apr., Sept., Oct., Nov.

Rates include full colour 
unless otherwise noted.

1x 4x 7x

Full page $2,120 $1,930 $1,820
½ page vertical or horizontal $1,495 $1,380 $1,300
Super ½ page $1,800 $1,720 $1,665
1/4 page $1,050 $970 $910
1/6 page $895 $815 $760

Front Cover Special Positions. Includes full colour.
Front Cover Banner $840
Front Cover Ear Lugs $385
Front Cover Story Package $2,675
Section Front Story Package $2,475
Inside Story Package $2,140
Double Page Story Package $2495

2020/2021 Beef Illustrated Ad Sizes, Dimensions, Pricing.
Effective September 1, 2020 .  All quoted rates are “Net” Canadian currency and does not include GST. Gross rates: add 15%.

MECHANICALS
Double Page Centre Spread ...............................21.5” x 15.75” 
(Includes the gutter width)
Full Page ................................................ 5 col. (10.25”) x 15.75”
Super 1/2 Page Horizontal ......................... 4 col (8.15”) x 10” 
1/2 Page Horizontal ............................. 5 col (10.25”) x 7.375”
1/2 Page Vertical ............................................ 2.5 col (5”) x 15”
1/4 Page ...................................................... 2.5 col (5”) x 7.375”
1/6 Page Horizontal .................................. 3 col (6”) x 4.8125”
1/6 Page Vertical .......................................... 2 col (4”) x 7.375”
Front Cover Banner ........................................ 3 col (6”) x 3.25”
Front Cover Ear Lugs ...................................... (3.95”) x 1.375”
Business Directory ads ............................ 1.5 col (3.25”) x 1.5”

E-BLASTS
A GREAT WAY TO REACH MORE CLIENTS!
Readily accepted by recipients due to high trust level from more 
than 29 years of publishing for and about the beef producers of 
Alberta and Saskatchewan.
All Alberta Beef Magazine and Beef Illustrated 
ads can be e-Blast ads! Ask your sales 
representative for details!

BUDGET SENSITIVE!
Word Ads: $120
Allows approx. 75 words that can include full 
description of your product/services, contact 
information and a full colour logo.

Camera Ready Ads 
Supplied To Us: 
A camera ready ad that has not 
published with us and is supplied 
to us camera ready:
4.5625” x 2.25” ... $185
4.5625” x 4.8125” ... $245

IMAGE - 10.25” x 15.75”
Bleeds - No bleeds
Column Width - 1.85”
No. of Columns - 5
Printing Process - Web

Custom sizes are sold at: 
Custom sizes are sold at $65 
per column inch based on 
5 columns wide (1.85” per 
column) x 15.75” deep.

SAVE UP TO 30%* Bundle your Beef Illustrated ad with Alberta 
Beef Magazine and save up to 30% on Beef Illustrated advertising. 
Combine Beef Illustrated and Alberta Beef Magazine and you will not only save up to 
30% on Beef Illustrated advertising, but you will reach 18,000 beef producer readers! 
The combined circulation delivers unsurpassed, unduplicated reach to the largest 
number of qualified beef producers in Alberta and Saskatchewan.  Alberta Beef 
Magazine 7,000 copies; Beef Illustrated 6,000 copies in Alberta and 5,000 copies in 
Saskatchewan. That’s value like no other publications can offer.

Business Cards
 Black White One spot Full Colour
7x Single $540 $590 $645
7x Double $1080 $1135 $1185

Broadcasting to 1900 BEEF producers and agribusinesses


