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Two additional feedlot 

trials, each consisting of about 

200 head, are underway right 

now. Results should be avail-

able by September 2021. 

“My husband sells our 

meat off a food truck,” says 

Whitney De Decker, the 

Canadian Speckle Park Asso-

ciation’s business manager 

and a Speckle Park breeder 

herself. “The customers love 

the marbling in our Speckle 

Park crosses. The steaks are 

notably juicy and flavourful; 

the burger is moist. The way 

it retains fat and moisture: it’s 

a fantastic product. But we 

need hard facts to convince 

cattlemen to give Speckle 

Park a try. That’s why we’re 

doing the trials.”

 Long-time Speckle Park 

producer, Gary Kiziak of 

Codiak Acres Ranch in 

Ardrossan, Alberta, has his 

own data to back his enthu-

siasm for the breed. Last year, 

he ultrasounded 21 head of 

his own purebred herd, with 

notable results. 
“The cattle we tested 

showed a yield of between 62 

and 67%, which in any breed 

is phenomenal. 16 (76%) were 

AAA marbled; the rest were 

AA, and not one of them was 

on hard feed,” he says. “The 

carcass quality is there. The 

yield is there. They are just a 

super, super meat animal.”

Admittedly, Speckle Park 

cattle’s slightly smaller frame 

size turns off some buyers, 

since the Canadian cattle 

industry continues to pay 

mostly on the basis of quan-

tity over quality. However, 

the ‘bigger is better’ attitude 

is slowly changing. 
First, some feedlots will 

pay a premium for quality if 

cattlemen can deliver entire 

groups of consistent ani-

mals. On average, Durcherer 

says that he captures about 

$0.07/lb benefit on full pens 

of Speckle feeder calves. Last 

year, he put 50 steers together 

and guesses he gained a 

$0.11/lb premium over non-

Speckle commercial steers.

Too, as margins tighten 

and producers sharpen their 

pencils, more and more pro-

ducers recognize that selling 

weight is less important than 

cost of production. 
“There’s no question that 

you have to look at the value 

of weaning 20 or 30 extra 

pounds in the fall,” says 

Kiziak. “But, you need to also 

ask how much it costs to pro-

duce those extra 30 pounds. It 

comes down to feed conver-

sion. If I spend significantly 

less money to retain my cows 

over the winter compared to 

one of the bigger breeds, who 

is ahead? My cows look the 

same in the spring as they do 

in the fall on no grain. They 

are easy to keep, and that’s 

where the money is.” 

Speckle Park offer more 

than meat quality. Built with 

good feet, legs and udders, 

they can handle moving dis-

tance for forage and water. 

Hardy and healthy, they excel 

in tougher conditions and 

show good feed conversion. 

“They have a lot to bring 

to the table,” says De Decker. 

“We’re not trying to blow 

other breeds out of the water, 

but we want people to know 

this breed is competitive. 

There are good reasons to use 

Speckle Park.” 
Too, they’re easy-to-work 

with, cattle with good moth-

ering instincts: attributes 

Kiziak particularly values. 

“When I first got into the 

breed, I had a full-time job that 

required a lot of cross-Canada 

travel. My boys were 12 and 

13-years-old. They calved out 

Codiak OH MY Gosh.

Codiak Teressa 12T.

SPECKLE PARK
the Performance Power Breed

For feedlot trial data and general breed information contact:

Whitney De Decker, Business Manager

519-500-8930
info@specklepark.ca 

www.canadianspecklepark.ca

“From Pasture to Plate Speckle Park excel at meeting today’s industry demands”
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Speckle Park cattle are 

turning heads, and not 

just because of how they 

look. The made-in-Canada 

breed, developed in Saskatch-

ewan and Alberta in the 1970s, 

checks all the boxes com-

mercial cattlemen prioritize: 

calving ease, excellent moth-

ering, strong feed conversion 

and, above all, notable car-

cass quality. Now, using 

Speckle Park cattle as termi-

nal sires and maternal crosses 

is finally getting the commer-

cial interest advocates say the 

breed deserves.

“There was a long time that 

we were considered the breed 

that was supposed to fail. We 

were this niche breed: people 

would say, ‘Oh look at those 

guys with their pretty cows.’ 

But things have been chang-

ing,” says Lloydminister-area 

cattleman and vice-presi-

dent of the Canadian Speckle 

Park Association, Cory Duch-

erer. “In the last seven years, 

the breed has really taken off 

as more commercial guys see 

their merits and as what the 

breed produces gets better and 

better. For us, they really pay.” 

In the fall of 2019, the Cana-

dian Speckle Park Association 

conducted its first feedlot trial. 

Held at Dibbhurst Farms, a 

1000-head feedlot in Inger-

soll, Ontario, the trial included 

119 steers purchased from a 

western Canadian Speckle 

Park-influenced stocker sale. 

Feedlot owner Gord Dibble 

noted that the Speckle Park 

steers were much quieter 

coming into the feedlot and 

stayed healthier throughout 

the trial than their continen-

tal comparisons. Just 2.5% 

required antibiotic treatment.

The steers averaged 282 days 

on feed before being processed 

at one of three Ontario-based 

processing plants. 80% of 

the Speckle Park-influenced 

steers captured AAA rating; 

the remaining 20% hit AA. In 

comparison, 55% of the conti-

nental steers reached AAA; 45% 

reached AA. 

The Speckle Park steers 

averaged 67lbs less than their 

continental breed counterparts 

on the hoof. At dressing, how-

ever, this gap dropped to 35lbs 

thanks to the Speckle Park steers’ 

high (60.2%) dress percentage.  
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Using Speckle Park cattle as terminal sires and maternal crosses is finally getting the commercial interest advocates say the breed deserves.

SPECKLE PARK

noticeable performance

with a splash of colour

Get your feed lot up and running in a fraction of the time that it would take you to hand form feed 

bunks and pads, with our automated slip form paving System we can do in 3 days what it would 

take someone 5 weeks to do by hand. View our satisfied customers on our webpage in AB & SK

Call David Caruso for a quote

Cell: 403.330.9438 | Office: 403.382.9397 | 125 Heritage Close W., Lethbridge, Alberta

WWW.PRIMEPORTABLEREADYMIX.COM

“THE FEED BUNK BOYS”

We Specialize in Concrete Feed Bunks & Pads

(Poured in place with a Slip Form Paver)

And Portable Ready Mix Concrete Western Canada.
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NOV 22-27

IT’S BACK

THIS AIN’T OURFIRST RODEO.

Most importantly, expect to be wowed 

by the cattle. The event will – for the first time 

ever - host all 12 national breed shows. 

The last and most important stop on the 

purebred beef cattle show circuit, Agri-

bition’s cattle will be top performance 

across all breeds. “We’ve got 1200 head of haltered 

cattle entered right now. The barns 

will be full, the shows will be full, and 

we’ll have some great sales here too,” 

says Lane. “The very best cattle come to 

town for Agribition.”Despite the one-year break from reg-

ular event programming, the Agribition 

planning team didn’t cool their heels 

through the pandemic. In fact, they’ve 

been running hard to best meet cattle-

men’s needs in creative ways over the 

last year, and through a safe, exciting 

return to Agribition this year. 
When other shows shifted to an 

online format last fall, the Agribition 

team decided that running a virtual 

show wouldn’t offer the right kinds 

of benefit to producers. Instead, they 

invested in building value-added 

programs to improve learning oppor-

tunities and augment cattlemen’s ability 

to do business. Those programs will 

continue even now that Agribition is 

back on. Among other programs, last 

fall the team launched Agribition Con-

nect: a real-time database program that 

facilitates international trade between 

exhibitors, importers, exporters, and 

international buyers. The Agribition 

team also developed a virtual educa-

tion program designed to help bring 

ag education to a much wider reach of 

elementary students. “These programs aren’t intended 

to replace what happens at Agribi-

tion; they’re intended to build on the 

value that’s created here. We built 

them with the intention of continuing 

them on. We’re quite proud of being 

able to offer a way for people to be 

able to experience even more value 

out of Agribition in and around show 

week,” says Lane. Thinking outside of the Agribition 

event added one other critical long-term 

benefit: it allowed the Agribition team to 

remain together through the pandemic. 
“We have a fantastic team here, 

both our directors and our staff. A lot 

of credit goes to everyone for seeing the 

light at the end of the tunnel through 

this last year and getting there. It was 

a big deal for Agribition that we were 

able to keep all of our staff. In the show 

cycle or event planning world, losing 

folks with institutional knowledge 

becomes a challenge when you want 

to turn everything back on. Our team 

stayed together; we got through this 

all as a group and we’re stronger for it: 

you’ll see that in the show coming up,” 

says Lane. A big part of what kept the 

Agribition flame alive through the 

pandemic was beef producers’ ongo-

ing encouragement. “Producers told us that they just want 

to get back to doing Agribition, no matter 

what obstacles might be in the way. What 

we’ve overwhelmingly heard is, if you 

put on a show, we’ll come and we’ll be 

excited to be there. That’s been a driving 

force for us,” says Lane. In fact, the pandemic really made 

clear how fond a place Agribition holds 

in so many peoples’ hearts. 
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WELCOME BACK TO AGRIBITIONHip hip hooray! The show will go on!

After the pandemic forced the cancellation of Canadian Western Agribition last year, the 
organizers of Canada’s biggest and most influential livestock show are more excited than 
ever to be counting down to Agribition week November 22nd to 27th, 2021. Agribition is the perfect 

example of that old 
saying: you don’t fully appreciate what you have until you don’t have it anymore,” says Chris Lane, Agribi-tion’s Chief Executive Officer. “There’s no question that get-ting back to Agribition is – both from a business perspective but also from an emotional one too – incredibly important.” 

Despite any challenges around Covid – whatever rules and regulations might be in place from Government or Public Health – the organizing team is committed to making Agribition 2021 a week of busi-ness excellence, international trade, industry friendships and, says Lane, “showcasing the best beef cattle anywhere in the world.” 

In fact, expect Agribition 2021 to be its best version yet. Not only are organizers and participants extra excited to be back after a year away, 2021 also marks Agribition’s 50th anniversary.
“We’ve been excited about planning for our 50th for quite some time: it’s obviously a big milestone,” says Lane. “We’ve played an important 

role in many cattlemen’s lives for 50 years, and that’s some-thing that we’re very proud to celebrate.” 
In addition to all kinds of specialty celebrations to mark the 50th, Agribition 2021 will feature multiple other big draws this year. Expect a brand-new look to the Agribi-tion Beef Supreme , including double the prize money. 

Xplore 50/10.
Faster Internet.  
Unlimited data.

Call 1-866-590-0778 to take advantage of our lowest prices ever!

New
 

low
er price!

xplornet.com

“



5
BEEF

January 2018 | www.beefnews.com

Len Solick is a cattleman’s seed grower. A long-term commercial cow-calf producer who sold the last of his largely Limousine-Angus herd a dozen years ago, Solick today runs 3500 acres of pedigreed seed near Halkirk, Alberta. Though Solick Seeds sells seed for everything from malting barley varieties to peas to wheat, Solick’s heart lies with cattlemen and his obvious pride is in his forage variety seed. “The cattle business is hard. I want to help cattle people be successful,” he says. 
“Raising cattle has a lot of variables: what someone has access to for feed and land, 

where they’re located, what the market is doing, how someone likes to handle feed or 
manage their animals. You can line up 10 cattle people and every one of them can be suc-
cessful doing feeding differently. Each situation is so unique. I’d never tell someone how 
they need to be feeding because I’d probably be telling them wrong for their situation. But 
I do want to help them know their options.”To that end, Solick is always happy to invest time talking feeding alternatives with cat-
tlemen, and he’s proud to offer three top-rated but still under-utilized forage seed options: 
Bunker and Taza – two varieties of spring triticale - and Canmore barley.“I’ve had two or three super successes in my (work) life. Triticale has been one of them, 
though it took a lot of work to get there. As research done at Agriculture and Agri-Food 
Canada’s Lacombe Field Crop Development Centre shows, the forage potential of triticale 
is incredible.

“Canmore barley is another. Everyone grows barley, but not all varieties are created 
equal. You really have to choose one that will work for you, for your location and for your 
end use. For a lot of cattle feeders, that’s Canmore.” 
Bunker and Taza Triticale

Triticale, a hybrid of durum wheat and rye, is slowly gaining momentum as cattle 
producers realise today’s varieties are a whole lot different than they used to be. Solick 
estimates he’s seen demand for the crop rise by between a third and half in the last decade 
and expects it will continue to trend upwards as farmers watch neighbours find success 
with the crop. 

“The first triticale varieties had a stem and just one or two leaves hanging off it. For 
feeding livestock, that didn’t go over well and the idea of triticale almost died. But then 
the breeders went back to the drawing board, looked at the needs of the beef cattle market, 
and developed better forage adapted varieties,” he says.Forage-specific varieties – most notably, Bunker and Taza - are highly palatable to 
cattle and offer excellent silage and swath grazing utility. The new varieties feature semi-
awns: significantly shorter awns that do not catch in cattle’s cheeks as their longer-awned 
cousins can. When fed triticale, cattle tend not to selectively eat only the heads as they do 
with some other crops, which keeps daily caloric intake even. Most importantly, triticale offers excellent feeding economics. According to studies 
done at the Agriculture and Agri-Food Canada Crop Research and Development Centre 
in Lacombe, swath grazed triticale offers the lowest daily cost of feed (based on cost of pro-
duction plus yardage) per animal compared to swathed barley, corn or a conventionally 
fed mixed feed control. One of triticale’s biggest selling features is its hardiness. In less than ideal growing con-
ditions, triticale excels. It offers top-notch drought tolerance, has the ability to successfully 
grow in tough ground, and resists lodging even in ultra-high nitrogen environments. 

“My big increase in demand for triticale seed was to the feedlot country in southern 
Alberta,” says Solick. “When you haul manure out to the field, a barley crop will all 
lodge. For standability, Taza is as good as it gets. That’s where triticale got a foothold with 
cattle people.” 

Like every crop, triticale has its drawbacks. Triticale’s extended flowering period does 
increase the risk of ergot in a cool, wet year. While applying copper can help close anthers 
more quickly and baling off the perimeter of an infected field usually catches most of the 
disease, Solick recommends not feeding ergot-infected triticale to lactating cows.

Too, he warns that the crop may not suit growers who gain access to their fields late 
in the spring or grow in shorter-season zones. Triticale typically takes upwards of three 
weeks longer to mature than barley, limiting a grower’s success when Mother Nature 
doesn’t play along. 

Canmore barley
Solick Seeds offers five barley varieties: malting standby CDC Copeland, new malting 

varieties AAC Connect and CDC Bow, dual purpose (feed and malt) Bentley, and the new 
and highly popular feed variety from Canterra, Canmore.  Brand new three years ago, Canmore has “overwhelmed us,” says Solick. “It’s been 
really a success story, not just for us but for the people in the cattle business who grow this 
seed for feed.”

Solick’s excitement about the crop comes from his personal success growing it. 
“Canmore’s yields are tremendous. Two years ago we got right around 100 bu/ac. Last 

year we got 113; this year 105. It stands for silage or grain incredibly well and combines 
well too.” 

The short, ultra-plump kernel that racks up 56 lb average bushel weights offers top-
notch feed value for cattle.  “Canmore is at the very, very top of the list for feeding: the caloric energy cattle get is 
incredible,” says Solick. “Cattle feeders are consistently getting over two pounds of gain 
per day on just silage.” 

Solick cautions that Canmore barley, like all barley, will not grow well in 
drought conditions. 

Solick Seeds is a family operation that prides itself on serving other farming fam-
ilies. Currently, sons Kelsey and Corwin Solick are actively involved in the business; 
daughter Kim Kay has also been a significant contributor to the business over the years. 

In order to provide the best quality seed as conveniently to customers as possible, 
Solick Seeds works with three contract seed growers: two in Alberta and another 
in Saskatchewan. 

Ultimately, the company’s top priorities are quality and service. Solick Seeds is 
always willing to go the extra mile for customers, meeting their needs on a very indi-
vidual basis. Whether a customer needs advice, information, or a ‘tester’ size pack of 
a new variety, Solick Seeds is ready and available to help.  “We’re flexible to whatever a grower requires,” says Solick. “It doesn’t matter if 
their order is 30 bushels or 3000, we’ll make it work for them. If they want something 
blended, we blend it. If they just want to try something out, we’ll fill up a mini bulk 
bag for them. Our business is all about relationship.” ■

For more information about Bunker or Taza triticale, Canmore barley, or 
any of your seed needs, contact Len (solickseeds@syban.net or 403-323-0317) or 
Kelsey (403-323-0315).

New forage options fromSOLICK SEEDS

Canterra Seeds
FP Genetics

Bayer Crop Science
Secan

Dupont Pioneer
Brett Young

Westeel

Solick Seeds
Halkirk, AB

Office: 884-2358
solickseeds@syban.net

Len Solick: 403-323-0317
Kelsey: 403-323-0315
Corwin: 403-916-5582

Grower & DistributorCereals, Canolas, Triticale, Peas, Forage & Grass

Advertorial

S
OLICK
EEDS AG. RETAIL INC.

S
OLICK
EEDS LTD.

Certified seed...
the way to grow!
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MJT TOTAL ET 311W  x  MJT 35Z CINDY 107C

MJT SHADE 5D  x  MJT JOANNE 386C

Selling Quality Hereford & Angus Bulls 

WATCH THE SALE AND BID ONLINE WITH DLMS!
www.dlms.com

maternal side, so they’re holding back heifers out of our bulls because of the consistency and quality those cows will be able to produce,” says Shannon. “We take that as a real vote of confi-dence for genetics we’ve developed.” Like all successful ranches, MJT Cattle Company has been able to adapt to different market trends by focusing on the fundamentals of its herd while also testing various management options to constantly improve. The ranch has shifted its main calving from January to April to reduce both labour and environmental impact. They’ve also swath-grazed and corn-grazed for more than a dozen years: although the family does feed its bulls silage in the winter, the cowherd manages close to year-round grazing. 
“We are always looking for ways to extend the grazing season. Our 

cows seem to make out just fine. In the back forty, they don’t get looked at more than once a week and snow is their water source for the winter. In April they come in looking as good as they were when they went out,” says Kurt. “Besides an input cost-benefit, year-round grazing means we are able to confidently provide genetics that can perform in those man-agement situations.”
While the Trefiaks measure and ana-lyze their cattle on an ongoing basis, they look for more than just EPDs. “EPDs offered a lot of promise when they were conceptualized, but we believe cows are more complicated than four or five traits that are mea-sured at a moment in time. We believe the girls’ performance in our river hills tells us more than numbers from a cal-culated algorithm,” says Kurt.

In addition to excellent cattle, MJT Cattle Company is committed to the people-end of agriculture: quality rela-tionships, community involvement, customer service, and agvocacy.  “It seems like we’re living in a top-sy-turvy world. There’s a lot of mis-trust for industry, oil and gas and, most recently, agriculture. We have to have faith that there is hope for our country as well as our agriculture industry and especially the beef busi-ness,” says Trefiak. They believe it will take leaders with passion and a dif-ferent sounding message to preserve the agriculture Industry.The Trefiaks are committed to speaking out for agriculture and sharing the many positive efforts those involved in the cattle industry make for their communities, their industry and the environment. The 

apple obviously doesn’t fall far from the tree. This fall, Matthew, who is studying Agriculture BioSciences at the University of Saskatoon, founded and is now president of a Student Club called “Environmentalists for Ag”. Believing in the importance of agri-cultural knowledge, especially in the school curriculum, the club’s mandate is to visit local classrooms to showcase agriculture’s positive roles in our envi-ronment and economy.“Their goal is to be the boots on the ground, taking honest and informed industry messages to the next gener-ation,” says Shannon. “We’re pretty proud of what he’s doing. It reaffirms the values we hold here.” MJT Cattle Company will be holding it’s 26th annual bull sale on February 8th, 2020. Check out www.mjt.ca for more information. ■

Shannon, Kurt, Matt, Deb, Mick - Bottom: Casey and Ryan.

MLL 10Y Rocky ET 225D after he won Agribition Polled Hereford Champion.
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Improving the yield outlook for on-farm forage production has never been easier. New Alfalfa Partners Brand from S&W Seed is bred to perform – featuring high-yielding alfalfa varieties – as proven in recent university trials.
Our high-yielding, high-quality forage varieties demonstrate impressive disease resistance, especially Phytophthora and 

Aphanomyces root rots that can be harmful to alfalfa during wet springs.Establish your fi elds with the right alfalfa variety and count on maximum yields for years to come. Plant winterhardy SW4107, SW4412Y, and SW3407. 
Seed available at your local Union Forage seed supplier.Alfalfa Partners info at ForageandGrainsPartners.com.S&W Seed, 2101 Ken Pratt Blvd, Ste 201, Longmont, CO 80501

never been easier. New Alfalfa Partners Brand from S&W Seed is bred to perform – featuring high-yielding alfalfa varieties – as proven in recent university trials.
Our high-yielding, high-quality forage varieties demonstrate impressive disease resistance, especially Phytophthora and 

S&W Seed Company Alfalfa, Sorghum & MoreNow Under One Roof 

When it’s 
Time to 
Plant Alfalfa, Make Your 
Input Dollars Count.

swseedco.com/alfalfa/2018trials/

SW140_InputDollars_UnionForage_FPg_02.indd   1

10/14/19   3:29 PM

Union Forage

GRAZE YEAR ROUND

Perennial Forages  |  Annual ForagesHigh Performance Alfalfa  |  Hybrid Fall Rye 

 Toll Free: 1-877-COW-CHOW  WWW.UNIONFORAGE.COM
 

Ben Stuart 780-888-7303  |  Graeme Finn 403-312-2240
 Roger Meyers 306-221-1558  |  Mark McNinch 306-845-8036  |  Mike Witt 250-558-9577

producer, crop consultant and Union Forage seed rep. “SW4412Y will also suit a beef producer who maybe har-vests a little later but wants to get more yield.” 
S&W’s new varieties suit pro-ducers growing forage for their own use, but they’re also worth keeping in mind for producers who sell hay into premium markets. In addition to the obvious benefit of additional tonnage, these varieties’ high quality could make a hay crop easier to market. 

Witt and Mickelson believe that, when you divide the cost of seed over multiple acres, the additional cost per acre to buy premium seed is very minimal. 
“You should easily be able to make that additional cost back in the higher yield and higher quality a producer can achieve with good management and premium vari-eties,” says Mickelson.“The additional yield pays back quite rapidly,” agrees Witt. “If you consider a four tonne to the acre hay crop where you can get $180 / tonne, a yield increase of 3% is worth $22/acre, and that’s just the first year. Take that over four years and you’re at close to a $90 gain per acre. And more than a 3% yield increase is pos-sible compared to some varieties. If maximizing production and return is important to you, the economics just make sense.” 

Stuart looks at the numbers from a different angle. “The industry average stocking rate is 25 pairs/quarter, based on a pair eating 40lbs DM/day (which is high) for 150 days (which is longer than most).” These numbers add up to a total per pair consumption of 6,000lbs DM x 25 pairs, which equals 150,000 total lbs DM consumed per quarter. Divide that by 125 cultivated acres/quarter to find your total per acre production, which is just 1,200lbs/dm per acre, or the equivalent of just one bale of hay.

“We know that that’s 25% or less of that quarter’s potential produc-tion,” says Stuart. “A newly seeded alfalfa crop will produce at least four bales/acre, or the equivalent of 4800lbs DM/acre. Therefore, with good management we should be able to carry four time as many cattle on that land once we get it devel-oped and producing properly.”On his own two farms (one in eastern-central Alberta and one in eastern Saskatchewan), Stuart has been investing in complete pas-ture rejuvenation (breaking up the old, planting to annual feed crops for two years, then seeding high legume forage) as well as seeding additional forages into existing grass stands. 
“As we’ve gained valuable knowledge over the past number of years, the most profitable and best return over time for us has been to completely terminate the old stands, seed high producing annual forages for autumn grazing or winter swath grazing. This cycle helps get the land in good shape for then seeding back to high performance perennial alfalfa blends,” he says.Given that 90% of the costs of rejuvenating pastures are fixed, he thinks investing in the best possible seed just makes sense. “There is a lot of time and money that goes into renewing pastures and we want good productive pas-tures at the end of this process. When seeding we want the highest performing varieties there are. That is the cheapest form of additional production out there.“Some producers say they can't afford to renew pastures. With these production differences, I can't see how they can afford not too. Every year and every pound of missed pro-duction is money left on the table.”S&W Seed Co dormant-alfalfa varieties are being launched in Canada by Union Forage.  ■
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In an industry where bigger bulls usually capture the most attention, the highest 

praise, and the biggest dollars, the Olson family behind Ole Farms in Athabasca, 

Alberta is actively breeding their purebred black and red Angus herd down in 

size. Why? Their priority is all about making commercial cattlemen money, and their 

slightly smaller, ultra-hardy, easy fleshing cattle are proving efficiency = profitability.  

“Our operation is very different than other purebred seedstock herds. What we 

do here with our Angus cattle is almost like a different religion, not just a different 

pew in the church,” says Travis Olson. 

Olson and his family – wife Vanessa, parents Kelly and Anna, and brother and 

sister-in-law Graham and Leslie – push their cattle to do a lot more with a lot less. “A 

lot of people still focus on raising the biggest calf. But that actually decreases your 

profit because you need a big cow to support that big calf. More and more people are 

keeping a sharper pencil and realising efficiency and managing costs is what makes 

you money. Our focus is profit per acre,” explains Olson. 

Olson points to recent research out of the US that shows the two most important 

factors for profit or loss on a cattle operation is the ratio of calves one can success-

fully wean to the number of cows exposed, and how much one has to spend on feed. 

Typically, those two factors are somewhat incompatible, since reducing feed usually 

increases one’s open rate. But not at Ole Farms: for the past 14 years, the Olsons have 

been breeding up their cattles hardiness, fat cover, and fertility. 

They believe in slightly more moderate sized carcasses to decrease winter feeding 

while maintaining or improving calving rate.

“There was a big study done in the US where they looked at well over 500 com-

mercial herds and found that a 1400 pound cow only raises, on average, six more 

pounds of calf per year than a 1300 pound cow,” says Travis Olson. “But, she eats 

way more than that smaller cow. So, you’re much better off to have more, smaller 

cows per acre. It just makes economic sense.”

Their management style is a world apart from that of most purebred opera-

tions. Many purebred cattle enjoy special treatment, lush feed and cushy living. The 

Olsons believe that, in order for their cattle to be most productive for a commercial 

operation, they need to excel under less than ideal conditions. Despite the fact that 

they are valuable registered purebreds, Ole Farms’ Angus cattle are expected to hold 

condition throughout most of the year on no supplemental feed. 

“I always say that we’re a commercial operation that happens to raise a few pure-

breds,” says Olson. “That philosophy applies in almost everything we do. The only 

thing we do differently with our purebreds is AI them. Otherwise, they are expected 

to excel under fairly rough conditions. We have some very valuable animals out 

there, but what good are they if you have to treat them special.” 

Ole Farms operates on land first homesteaded in 1911 by Travis Olson’s great 

grandfather. Until 2003, the family raised a large commercial herd. In 2003, they 

shifted to purebred Angus, starting with 300 cows purchased from Crowfoot Cattle 

Company. Then, they worked to moderate their cattles size and add more fat content. 

“We had an idea of where we wanted to go and we knew Angus could get us 

there. You can get your cattle to work a lot quicker if you start with a good foun-

dation. Angus are excellent for easy fleshing, good mothering, good hooves and 

hardiness,” says Olson,

Today, they are Alberta’s largest Angus herd. They artificially inseminated a 

whopping 1458 cows this past spring.

Feed management at Ole Farms is not done in a ‘throw them on a pasture and 

forget them’ style. Currently, they graze up to 10 months of the year, rotating every 

two to three days through pastures of corn, triticale and native grasses. Despite 

heavy snowfall, the cattle successfully maintain acceptable body condition right 

through until spring, typically receiving supplemental feed mid-April to mid-May 

to limit hoof damage as the ground breaks up. 

Ole Farms calculates a calf cow pair needs 3.9 acres per year in order to get a calf 

to 900 pounds and ensure the cow maintains a high enough body score to promote 

rebreeding. Unlike most operations, calves at Ole Farms are born May through June 

and left with their mothers until the very end of January.  

“What we find is that the cost of grazing is $1.25 per day for a cow and calf, and 

our calves’ rate of gain is comparable to what we’d get with backgrounding. If I put 

calves in a feedyard, we’d be at $1.25 per day just for the calf. A lot of guys spend 

upwards of $1.60 a day just on the calf. It’s a very different way of managing cattle 

than most people do, but I’d love to get to the point that we don’t pull them off 

until March.” 
The cattle industry is slowly moving in the direction of Ole Farm’s management 

style  “There’s definitely been a big change in the industry. The last couple years, our 

highest returning bulls are moderately sized,” says Olson. “We are on the leading 

edge but I’m getting more and more calls from seed stock producers trying to do the 

same thing as us because their customers want more moderate bulls. There is a huge 

demand for bulls raised on mothers in a harsher environment.”

Olson believes the industry needs to pursue profitability to survive. “If you’re 

not making money, you’re not going to expand. If you’re not expanding or at least 

holding your own, you’re not going to convince your kids to come back. It matters 

to the long term future of this industry. I want my twin girls to have an opportunity 

in this business if they want it.”   

Ole Farms will be holding its annual Bull Sale on farm the third Monday of 

February, 2018. Because they do not sell any bulls before the sale, Ole Farms’ best genetics 

will be on offer sale day. All bulls will be nearly two year olds. 

“Yearlings are a pain. They don’t breed many cattle. They’re still growing. Most of the 

time, you’d have to push them too darn hard to have them ready for sale day,” says Olson. 

“At our sale, we only offer two year olds. You get bulls that are ready to work and prime age: 

the very best.”
To see a listing of all 200 bulls that will be available at the sale, check out www.Olefarms.

com or the Ole Farms Facebook page for a sale catalogue. Buyers unable to attend the sale or 

bid online should contact Olson as some bulls will be available for private treaty after the sale. 

OLE FARMSOLE FARMS 
is a very different sort of cattle operation proudly raising 

a very different sort of cattle.

Ole Farms Ltd.Ole Farms Ltd.
Kelly & Anna OlsonKelly & Anna Olson

Box 420, Athabasca AB T9S 2A4
Box 420, Athabasca AB T9S 2A4

Ph: 780-675-4664 Travis: 780-689-8324 
Ph: 780-675-4664 Travis: 780-689-8324 

Graham: 780-675-0112Graham: 780-675-0112

Kelly: 780-689-7822 E: info@olefarms.com
Kelly: 780-689-7822 E: info@olefarms.com

Ole Farms 13th Annual

Family Day Sale
February 19, 2018, 1:00 Pm At The Farm,

15 Minutes Southwest Of Athabasca, AB

(Only 2 Hours From Edmonton’s International Airport)

220 Coming 2 Year Olds Sell 

Red And Black Angus Sell

150 Commercial Bred Heifers 

(May Calving)

Red And Black Bulls Sired By...

XO Crowfoot 0102X

Red U-2 Foreigner 413B

DDA Emblazon 27C

DDA Pinebank 50H

SAV Resource 1441

HF Kodiak 5R

WAF Zorzal 321U
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Kelly and Anna Olson and the Olson Family.
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It is very humbling to recognize that 

we can compete with the very best. 

There aren’t a lot of easy ways to 

compare your cattle with the rest of 

the breed,” says Shannon Trefiak. “But, 

at the end of the day, our priority is 

raising genetics that work for commer-

cial cattlemen. If an animal won’t work 

in the pasture, we believe we shouldn’t 

be showing it. It’s really important 

that we remember the whole purpose 

of what we’re doing, which is helping 

the industry put quality meat on peo-

ple’s tables.”  
While the Trefiaks can hold their 

own impressively in the show ring, 

make no mistake: theirs are working 

cattle. In both their purebred Angus 

and Hereford lines, the Trefiaks are 

committed to building maternal cattle 

that excel in tough terrain, have level 

udders, excellent feet, and offer ‘con-

venience traits’ (easy calving, strong 

maternal instinct, consistent birth 

weights and consistent growth). Their 

goal is to make their customers’ herd 

management easier.
“We’ve always focused on breeding 

for the commercial operator. Our cows 

are treated like range cows. They are 

hardy, easy-keeping, versatile cattle. 

We select our show animals out of 

the heart of our herd. That’s been our 

strength in weathering the ups and 

downs of the cattle industry: our cattle 

can suit any management system,” 

says Kurt.
In order to consistently produce 

genetics that add value in commercial 

herds, the family is committed to hard 

culling and no pampering. 

“We accept no excuses and no 

slacking. Our cows have to cover 

ground here,” says Kurt. “We strive to 

provide the best value we can for our 

customers, and that comes with being 

hard on our own cow herd. Our man-

agement of our cows is how we test 

our cattle’s fertility, their natural moth-

ering ability and udder quality, their 

durability and ability to forage, and 

their physical structure. We stake our 

reputation on selling cattle that work.”

When Mick and Debbie Trefiak 

started MJT Cattle Company in 1982, 

they had just a small handful of cattle 

and extremely limited equipment and 

facilities. But, they had big dreams 

and a never-quit work ethic. Slowly, 

they built up the farm, adding addi-

tional acres and quality genetics as 

they could. 
A decade ago, son Kurt and daugh-

ter-in-law Shannon moved back to the 

farm. They joined the business first on 

a part-time basis while Kurt juggled 

farm work alongside an oilfield busi-

ness.  Two years ago, Kurt and Shannon 

committed full-time to the farm. To 

accommodate the younger generation 

joining the business, the family has 

added additional land and expanded 

into some grain and oilseed. They’ve 

grown enough that they’ve now added 

a full-time hired hand to the MJT team, 

and they also depend on the help of 

several Lakeland College students. 

Kurt and Shannon’s three boys are 

also keen participants in MJT Cattle 

Company. At just 18, the oldest son, 

Matthew, has headed up the showing 

of MJT cattle for the past few years.  

“The teamwork between our kids 

and our college students is amazing,” 

says Shannon. “Our focus is the com-

mercial side. We wouldn’t have been 

able to have the success we had in 

the showing if they hadn’t shown the 

interest and commitment they did.”

“We’re a family-run operation,” 

says Shannon. “We do this because 

we believe in the industry, we believe 

in the cattle we produce, and we love 

this life.”
Today, the farm boasts 150 purebred 

Angus, about 40 purebred Hereford 

and, most recently, a handful of pure-

bred Simmentals. Kurt and Shannon 

are most proud of their animals’ con-

sistency, which starts with consistently 

moderate birth weights and follows 

through right to a consistent bull pen. 

They hold their bulls until they are 

to two or coming-two to give them 

time to mature without being pushed, 

which they believe is better for lon-

gevity. In fact, their sale bulls don’t 

come off pasture until October: four 

months before sale day. 

“We know they won’t be the 

heaviest sale bulls that you will find, 

but we also know they’ll hold condi-

tion with minimal inputs and still be 

able to produce pounds in their calf 

crops as well as quality daughters,” 

says Kurt. “And we know they’ll last: 

We have had many reports from cus-

tomers that it’s not uncommon to see 

our bulls as eight and nine-years-old, 

heading out to breed again.”

The family sells very few heifers, 

preferring to retain the best for their 

own growth. But, they’re pleased 

that many of their bull customers are 

retaining daughters of those bulls with 

great success. 
“Our customers know that 60% of 

calving consistency comes from the 

MJT Cattle Company
Cattle that work
After MJT Cattle Company’s MJT Impressive 813F won Reserve Champion Angus Bull last fall at FarmFair International, then Bull 

Calf Champion at Agribition, and then was voted Canadian Angus Calf of the Year, Mick, Debbie, Kurt, Shannon and Matthew 

Trefiak knew exactly where the bull calf was going to be spending his first summer breeding. Despite his winnings, there’d be no 

coddling: he was going right back onto the rough, scrubby, Battle River hill country terrain near Edgerton, Alberta that he’d been born 

for. They expected no less of their Hereford bull, MLL 10Y Rocky ET 225D after he won Agribition Polled Hereford Champion and 

was voted Hereford Champion of Canada, Hereford Champion of the North America, and finally Hereford Champion of the World. 
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Alberta’s top forage producers: take note. The world’s leading alfalfa seed company is finally 

launching its first high-performance, premium alfalfa varieties to Canada. 

“We really need to highlight that we’re grossly underproducing on a lot of Alberta’s forage land. 

For those who use good management and good genetics, there is production to be had,” 

says Union Forage director, Ben Stuart. 

Higher producing alfalfa vari-

eties such as S&W Seed Co.’s 

new ones are going to be 

game-changers for ourselves and the 

industry as a whole (both beef and 

grain).  The biggest gains I see for the 

industry going forward are going to 

be utilising improved forage species 

and fine-tuning on farm management, 

because those are some of the biggest 

gaps and lowest-hanging fruit.”

S&W was created almost 40 years 

ago when a group of California cat-

tlemen brought together leading plant 

breeders and agronomists to develop 

better alfalfa varieties for their cattle. 

Until five years ago, the company 

focused exclusively on non-dormant 

forage suitable for warmer climates. 

The company has grown to become the 

non-dormant alfalfa seed provider of 

choice in the south western US as well 

as in parts of Australia, south America, 

Europe, the Middle East and Africa. 

In 2015, S&W purchased DuPont 

Pioneer’s entire alfalfa breeding pro-

gram, including its production and 

research facilities and its conventional 

(non-GMO) alfalfa germplasm. The 

acquisition allowed S&W to, for the 

first time, start working on dormant-al-

falfa varieties that can withstand cold 

winters and short growing seasons. 

In addition to acquiring top-

notch breeding facilities and genetics 

from the DuPont Pioneer deal, S&W 

also gained the expertise of DuPont 

Pioneer’s alfalfa breeding expert, 

David Mickelson. With almost thirty 

years of experience developing alfalfa 

varieties from DuPont Pioneer’s ger-

mplasm, Mickelson has had a hand 

in bringing a dozen or more leading 

dormant-alfalfa varieties to market for 

DuPont and, more recently, a handful 

of non-dormant varieties for S&W 

Seed Co.. Now, he’s excited to intro-

duce his first dormant varieties to 

Canadian farmers. 
“The varieties we’re breeding now 

for Canada are a continuation of the 

Pioneer germplasm breeding program 

I’ve been working since 1992. Yes, I am 

excited about them: they offer the high 

yield, high quality and disease resis-

tance traits that farmers today need,” 

says Mickelson. “We want to provide 

some of the very best genetics to forage 

producers because we want them to 

be successful.”
S&W will be launching three vari-

eties to Canada in 2020. All three vari-

eties offer leading yield, a top-rated dis-

ease package, and higher quality than 

what currently exists in the market.

“These varieties offer yield that’s 

as good or better and winter survival 

that’s as good or better than the com-

petition. They also offer good resis-

tance to all seven major alfalfa dis-

eases, especially to Phytophthora and 

Aphanomyces, and excellent quality,” 

says Mickelson. 
The main variety launched in 2020 

will be SW4107: a 4-dormant, high 

disease resistance variety that offers 

good winter hardiness and fits well 

in grass blends. Ultra-high in quality, 

SW4107 will be especially attractive 

to dairy producers looking to add to 

their top performance ration. It will 

also be attractive to any forage pro-

ducer looking for top yields.  

“We test all our varieties in mul-

tiple regions over multiple years. 

What we’ve seen in SW4107 is a 3% 

yield increase and 3% RFQ increase 

over existing varieties in our trials. 

In corn or wheat, 3% might not be 

so much but alfalfa it’s a lot,” says 

Mickelson.
Two other varieties - SW3407 and 

SW4412Y – will also be available in 

limited supply in 2020. Compared 

to SW4107, SW3407 offers slightly 

higher yield, a touch better winter 

hardiness, but a tick down in quality, 

says Mickelson. SW3407 is 3-dormant, 

so suits a more northern climate pro-

ducer who aims for higher yield but 

likely fewer cuts. 
SW4412Y offers improved cut-

ability compared to SW4107 due to its 

tolerance to lodging. Standability is a 

high priority for certain management 

and harvest systems, especially for 

anyone producing under irrigation.  

Standability also helps mixed species 

growth because light can penetrate 

the unlodged plant canopy.  

“It’s not just about leaving tonnage 

in the field. If you leave 6-8 inches of 

your crop out there, that’s going to 

reduce yield as much as 0.5T/A and 

hurt feed quality when you go to cut 

your next crop.” says Mike Witt, a hay 

S&W Seed Co.’s
high performance alfalfa 

available in Canada starting 2020

“
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HEALTHY START: 
CAN YOU AFFORD NOT TO?  

Advertorial

If you’ve been in a grocery store lately, you’ll know one of the biggest trends in 

food today is all about gut health… and for good reason. In recent years, scientists 

have proven the critical impact of a well-functioning gut on all aspects of whole-

body health. Exactly the same is true in cattle. Luckily, there’s Healthy Start. 

Healthy Start, formulated by 
TransAgra, is a natural feed 
supplement that support’s 
livestock’s rumen health, 
their feed conversion, and 
their overall health at every 
life stage. Most producers start 

with Healthy Start – as the 

product’s name suggests – by 
using it in young calves. “At first I was a little skep-

tical,” admits says Steve 
Quinton, who runs Charmaine 
Ranching in Cardston, Alberta. 
“But once we started using 
it, any calves we had with a 
stomach disorder - scours or 

whatever - pretty much every 
calf turned around. It’s quick. 
I had a three-day-old calf that 
was down just this morning 
with runny scours. I gave it 
a dose of Healthy Start in its 
mouth. And when I came back 
this afternoon, the calf was up 
and looking for its mother.”
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The “No excuses” way 
to build a better cattle herd

T ravis Olson doesn’t 
believe in excuses. He 
thinks cattle should 

have feet that work, with-
out maintenance, 100% of the 
time. He thinks bulls should 

be able to do the job nature 
intends them to do and hold 
their condition too. He thinks 
the only way to measure the 
value of purebred blood-
lines is on how well and how 
reliably they perform in real-
world commercial herds. 

And he thinks the metric that 
matters isn’t how much your 
calves weigh, it’s how much 
money you’re putting in 
your pocket. Ole Farms in Athabasca, 

Alberta, is Alberta’s larg-
est purebred Red and Black 
Angus cattle operation. 
Co-owned by the Olson 
family, Ole Farms is all about 
building reliable, efficient, 
ultra-hardy cattle. Olson may 
own some of the very best Red 

and Black Angus genetics in 
Alberta, but he expects his 
cattle to work. Many commercial cattle-

men who seek out Ole Farms’ 
bulls come in search of a better 

hoof. Olson personally knows 
the cost bad feet can carry. 
Back in the 1990s, prior to 
focusing on purebreds, nearly 
one third of the bulls he lost 
in his commercial herd were 
foot issues. In 1998 and then, 
in a bigger way, in 2003, Ole 

Farms shifted to purebred. 
Even way back then, the Ole 
team vowed to find ways to 
raise solid-hoofed bulls. “What causes foot prob-

lems? It’s genetics, pure and 

simple,” says Olson. “Often 
people think it’s because 
their bulls are too fat. Nope: 
mostly it comes down to the 
actual structure of the foot. 
Way, way too many bulls get 
culled far too young because 
of foot structure issues.”
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15th ANNUAL“FORAGE DEVELOPED”ANGUS BULL SALE

RED & BLACK ANGUS
85

TWO YEAR OLDBULLS
Including10X F1 SimAngus

(403)741.2099
www.chapmancattle.com

Top QualityP U R E B R E DBLACK ANGUS CATTLEenhance
to

yourBREEDING NEEDS
DALLAS GRANT . KILLAM, AB   ph: (780) 385-1443   email: dallgrant@hotmail.com   web: spruceviewangus.com

A T  T H E  R A N C H

7070BLACK ANGUS BULLS SELL
MARCH 17, 2021
MARCH 17, 2021

“We as ranchers should be more focused on profit per acre than 

pounds of calf per cow,” says Olson. “There are still a lot of people 

in the cattle business who think bigger is better.”

“
”
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AdvertorialOle Farmsriding efficiency right to the bank

R eading from notes 
he’s kept in his cell 
phone, Travis Olson 

wheels off the numbers like 
they’re no big deal. “91. 198. 
195. 45. 145. 91. 191. 212. 190. 
1358 altogether.” Nine days; 1358 cows 

artificially inseminated 
this year at Ole Farms. The 
intense effort (and sore 
arms) of AI’ing that many 
cattle is worth the invest-
ment, Olson says, because of 
the tighter calving window, 
improved herd consistency 
and maximized efficiency 
the farm gains. Ole Farms in 
Athabasca, Alberta. Alberta’s 

largest purebred Red and 
Black Angus cattle operation, 
is all about efficiency. Rather 
than focusing on maximizing 
total pounds produced, the 
Ole team prioritizes min-
imizing cost per pound. 
AI’ing is just one tool of many 
that Olson and his family use 
to build ultra-hardy, easy-
keeping, low-maintenance 
cattle that suit the tough eco-
nomic reality of today’s com-
mercial cattle herds.“There are more and 

more guys rejecting the 
status quo,” says Olson. 
“They’re getting frustrated 
buying yearling bulls that 

melt away, having to feed 
up their cows when those 
animals should be holding 
condition grazing. There’s 
no money when you’re doing 
that: you have to be efficient 
to see returns. There are lots 
of operations making money 
in this industry; they’re just 
doing it differently than 
everyone else.” Olson is a numbers guy. 

Looking over his shoulder, he 
sees that the dairy industry 
and hog industries have 
done an excellent job of mea-
suring and correlating statis-
tics to identify productivity 
and – even more importantly 

- efficiency patterns. It’s 
something he’s committed 
to seeing happen in the beef 
industry too, starting in his 
own herd. “In the beef industry, 

many produers go to a bull 
sale and look at birth weight, 
weaning weight, does he 
have a big butt. That’s not 
good enough. As an industry, 
we’ve got to tighten up, 
know our numbers, be more 
efficient,” he says. “Knowing 
your numbers in and of them-
selves doesn’t make you prof-
itable, but knowing them and 
then making changes can get 
you there.”       

14th annual
“F O R A G E  D E V E L O P E D ”ANGUS BULL SALEFEB 20, 2020  .  STETTLER, AB  .  100 2 YEAR OLD BULLS

403.741.2099   www.chapmancattle.c0m

ENGINEERED TO BREED MORE COWS AND BUILT TO LAST

Wayne Grant: 780-385-2216  |  Dallas Grant: 780-385-1443 

SpruceViewSpruceView              AngusAngus

YEARLING BLACK ANGUS BULL SALE

WEDNESDAY MARCH 18, 2020at the Ranch, Killam, AB, 1 PM 
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1/2 Page Horizontal.............................. 5 col (10.25”) x 7.375”
1/2 Page Vertical............................................. 2.5 col (5”) x 15”
1/4 Page....................................................... 2.5 col (5”) x 7.375”
1/6 Page Horizontal................................... 3 col (6”) x 4.8125”
1/6 Page Vertical........................................... 2 col (4”) x 7.375”
Front Cover Banner......................................... 3 col (6”) x 3.25”
Front Cover Ear Lugs....................................... (3.95”) x 1.375”
Business Directory ads............................. 1.5 col (3.25”) x 1.5”

IMAGE - 10.25” x 15.75”
Bleeds - No bleeds
Column Width - 1.85”
No. of Columns - 5
Printing Process - Web

Custom sizes are sold at: 
Custom sizes are sold at $65 
per column inch based on 
5 columns wide (1.85” per 
column) x 15.75” deep.

SAVE UP TO 30%* Bundle your Beef Illustrated ad with Alberta Beef Magazine and save up to 
309% on Beef Illustrated advertising.
Utilizing Beef Illustrated and Alberta Beef Magazine will not only save up to 30% of the Beef Illustrated 
cost but you will be reaching 18,000 beef producer readers! The combined circulation delivers unsurpassed, 
unduplicated reach to the largest number of qualified beef  producers in Alberta and Saskatchewan. 
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Performance Seed and 

TransAgra partner to 

maximize feed efficiency

We’re happy to be able 

to offer Healthy Start 

to Canadian farmers 

as a very effective livestock feed 

additive that improves animal 

health and performance,” says 

Vern Turchyn, president of Per-

formance Seed. 
On the forage produc-

tion side, Performance Seed is 

carefully assessing a made-in-

the-USA, new-to-Canada hay 

and silage-preserving forage 

inoculant, TransAgra’s Culbac, 

which is currently pending 

registration with the Canadian 

Food Inspection Agency.    

While waiting on CFIA’s 

registration approval, Turchyn 

plans to conduct additional labs 

as well as  small plot testing. 

“As a forage company, we’re 

really excited to see Culbac 

approved in Canada – hopefully 

soon - for use on hay and silage 

crops. What we’ve seen from US 

studies and from local small-

plot studies, I’m optimistic that 

Culbac could prove a positive 

addition to forage producers’ 

toolkits,” he says.
“Though Culbac has a long 

history of successful use in the 

US, it isn’t approved for sale in 

Canada yet. Stay tuned for more 

results soon.”
Healthy Start and Culbac ful-

fill very different functions, but 

work via a similar key active 

ingredient: an abiotic fermentate 

– essentially a slow-preserved, 

shelf-stable fermentation of 

bacteria that, though no longer 

alive, works like a live pro-

biotic culture. 
“What our products do is 

stimulate microorganisms on 

a broad spectrum,” says Scott 

Nagel, TransAgra’s North 

America account manager. 

Unlike prebiotics, which 

can be tough to manage, can 

take hours to mix and prepare, 

and can be challenging to keep 

viable, an abiotic fermentate is 

ultra-easy to use. 
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Killam, AB

Southern Alberta’s forage seed leader, Performance Seed, is pleased to be partnering with TransAgra, a global 

leader in microbial fermentation products for agriculture, to help Albertan farmers maximize their forage effi-

ciency. On the livestock nutrition side, Performance Seed is proud to now offer TransAgra’s Healthy Start: a 

livestock feed additive that supports livestock’s gut health and feed conversion. 

“

Great quality forage ends by retaining all of the great nutrition that the plant produces.  

We can help you get more animal production per acre by saving your hard produced crop.
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At every recycling in-

dustry conference I 

used to go to, the key-

notes would always start their 

presentations the same way: 

they’d say, “You know how to 

make a million dollars in recy-

cling? Start with $10 million.’ 

They don’t say that anymore. 

People are realizing now that 

this recycling thing is real; 

and that we are actually recy-

cling a growing number of ag 

plastic products,” says Barry 

Friesen, executive director of 

Canada’s agricultural recycler, 

Cleanfarms Inc. “I don’t have 

to sell the concept to recycled 

plastics buyers anymore. Now 

buyers are all coming to us say-

ing, ‘How do we get your feed-

stock into our products?’”

Cleanfarms is a non-profit 

environmental stewardship or-

ganization that strives to keep 

recyclable materials – especial-

ly plastics - out of landfills and 

burn piles. Cleanfarms liaises 

between product manufactur-

ers, product users (ie: farmers), 

and recycling companies to 

give farm recyclables new life. 

Cleanfarms currently op-

erates multiple permanent 

programs across the country. 

In Alberta, it accepts and han-

dles small plastic pesticide and 

fertilizer containers up to 23L; 

plastic totes and drums up 

to 1000L; and unwanted pes-

ticides and livestock/equine 

medicines. Alberta is also cur-

rently home to several pilot 

programs: one trialling the col-

lection of used grain bags and 

baler twine across the province; 

another testing the collection 

of seed, pesticide and inocu-

lant bags; and a third – this one 

specific to Lethbridge County 

– trying the collection of bale 

wrap and silage plastic used on 

dairy farms. Cleanfarms coor-

dinates the collection of similar 

products – including simi-

lar pilot project products - in 

Saskatchewan, though, no bale 

wrap and silage plastic pilot is 

currently running in the prov-

ince. Cleanfarms also seeks to 

better manage leftover crop in-

put chemicals and leftover live-

stock medications by collecting 

them for safe disposal. 

Cleanfarm’s recycling ef-

forts do more than just man-

age waste; they also create both 

jobs and new products. 

Producers/farmers use plastic grain bags to temporarily store cereal grains at harvest. In Alberta, Cleanfarms is operating a pilot program to collect 

used empty grain bag plastic for recycling. Cleanfarms photo. 

“

Big things are happening in recycling, 

and western Canadian farmers 

are leading the momentum. 
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Get your feed lot up and running in a fraction of the time that it would take you to hand form 

feed bunks and pads, with our automated slip form paving System we can do in 3 days what it would 

take someone 5 weeks to do by hand. View our satisfied customers on our webpage in AB & SK

Call David Caruso for a quote

Cell: 403.330.9438 | Office: 403.382.9397 | 125 Heritage Close W., Lethbridge, Alberta

WWW.PRIMEPORTABLEREADYMIX.COM

“THE FEED BUNK BOYS”

We Specialize in Concrete Feed Bunks & Pads

(Poured in place with a Slip Form Paver)

And Portable Ready Mix Concrete Western Canada.

Rates include full colour 
unless otherwise noted. 1x 4x 7x

Full page $2,200 $2,005 $1,890
½ page vertical or horizontal $1,595 $1,475 $1,390
Super ½ page $1,775
1/4 page $1,115 $1035 $975
1/6 page $955 $870 $810

Front Cover Special Positions. Includes full colour.
Front Cover Banner $890
Front Cover Ear Lugs Single $420  Double $830

Business Cards

Spot Colour: 
$50

Full colour: 
$100

7X 
Single
$565

7X 
Double
$11130

Front Cover Story Package $2,850
Inside Story Package $2,330
Double Page Story Package $2,665


